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Pvodn? slovo

V8&gen§ pan?, V&genT pane,

prostSednictv?m t@to viroln? zpr§vy V&s chceme sezn§-
mit se Svazem dovozcT automobilT a jeho posl&nm
i vIsledky jeho linnosti za rok 2004. Zpr§vu vyd§v8me
jig po jeden8ct®. Je to doklad o stavu, pr8ci a ¥%sphgich
li ne¥spNg’ch nageho Svazu a jako takovT je to doku-
ment pSedevg?m faktograyckl. Koncipovali jsme jej tak,
aby informace v nfim obsagen® byly v maxim§In? m®%e
porovnateln® s informacemi z nagich pSedchoz’ch deseti
virolnich zpr8v za I®ta 1994 ag 2003. Zpr&va vidomn
neobsahuje hodnocen? jednotlivich llenT Svazu, proto-
ge to pSslug? pSedevi?m jim samTm a jejich partnerTm.
Linnost jednotlivich llenT je hodnocena jen v tom roz-
sahu, jak se projevila na celkov® linnosti Svazu.
Dhkujeme V&m pSedem za pozornost, kterou vinujete
t®to zprgvn.

Praha, bSezen 2005
VIkonnlI vibor a Rada SeditelT
Svazu dovozcT automobilT

Svaz dovozcT automobilT - SDA

Zalogen

Svaz dovozcT automobilT byl ustaven 1.4. 1994 s pT-
sobnost? pro Leskou republiku jako samostatn® do-
brovoln® z§mov® sdrugen? pr§vnickTch osob ve smyslu
Oblansk®ho z8konku A 20, p*sm. f). Nav8zal tak na
stejnojmenn® sdrugen?, kter® vzniklo k 1.1.1992 s pT-
sobnost? pro bTvalou LSFR p$i Sdrugen? automobilov®ho
prTmyslu jako samostatng divize dovozcT automobilT.
POSLCNE SVAZU

Z8kladn?mi ¢?li Svazu, jako sdrugen? prgvnickTch subjektT
pTsob?cichvoblasti dovozu aobchodu se silniln?2mivozidly
v LR i servisnzch slugeb k nim, pSi samozSejm®m re-
spektovgn? lesk®ho, pop$. mezin§rodn’ho, pr&vn’ho
$&du a etiky jsou pSedevgm

A vytv&Sen? optim§inzch podmnek pro rozvoj tohoto
druhu linnosti

A systematick® zvygov&n? Yrovnh prodejT a poskytova-
nTch slugeb z8kazn?kTm

prosazovgn? a hgjen? spolelnTch i individu§inich z&mT
llenT, pokud nejsou vz8§jemnh v rozporu

A vz8jemn§ informovanost i podpora v duchu korektn?
voln® soutNge na trhu

A koordinace prosazov&n? a h§jen? spolelnich z§mT
s jinTmi podobnTmi z8jmovImi skupinami li sdrugen?mi
a svazy

A udrgovat styky s obdobnTmi zahraniln?mi sdrugenmi
a svazy a podle potSeby je i rozvijet

A podle svich mognost? podporovat technickT, ekono-
mickT, socig§ln? a kulturn? rozvoj lesk® spolelnosti

A podporovat a ochraRovat obchodn? linnost llenT
v oblastech kolektivn’ho marketingu, propagace, inzer-
ce, vletnd po$§dsn? odpovidajicich ake?, kter® tyto cle
naplRuj2.

Org8ny Svazu

RADA FEDITELS (RF) je nejvygg?m org8nem a roz-
hoduje o z8kladn*ch clech Svazu a jeho strategii.
PSedseda Rady je soulasnd pSedsedou VIkonn®-
ho viboru. Llenem Rady je nejvygg® statut§rn? z§-
stupce kagd®ho z llenT Svazu. Rada SeditelT kon§
pravideln§ a podle potSeby i mimoS$§dn§ zased§nz.
V roce 2004 probhhla 3 $§dn§ zased§n? Rady.
VAKONNR VRBOR (VV) je vikonnTm org§8nem Svazu.
VTkonnT vibor je gestillennT. Rada SeditelT vol? jeho

2.

Introduction

Dear Sir, Dear Madam,

Through this Annual Report we would like to acquaint you with
the Car Importers Association and its mission and also the
results of its activity in 2004. This is the eleventh report we
have issued. This is a document on the state, work and suc-
cesses or failures of our Association and as such it is chiepy a
factual document. We have conceived it in such a way that the
information contained in it is maximally comparable with the
information in the preceding ten Annual Reports for the years
1994 to 2003. The Report intentionally does not contain the
evaluation of the individual members of the Association, be-
cause this is a matter chiepy for them and their partners. The
activity of individual members is evaluated only to the extent
in which it appeared in the general activity of the Association.
We thank you in anticipation of the attention you will devote
to this Report.

Prague, March 2005
The Executive Committee and the Board of Directors
Car Importers Association

The Car Importers Association - CIA

Establishment

The Car Importers Association was constituted on 1 April 1994
with authority for the Czech Republic as an independent vo-
luntary special-interest association of legal entities in the sen-
se of the Civil Code, Par. 20, letter f). It thus continued from
the association with the same name, which was established
on 1 January 1992 with authority for the former Czechoslovak
Federal Republic in the Association of the Automobile Industry
as the independent division of car importers.

MISSION OF THE ASSOCIATION

The basic aims of the Association, as an association of legal
subjects acting in the sphere of the import of and trade in
road vehicles in the Czech Republic and the service centres
for these, while naturally respecting the Czech or international
legal code and ethics, are yrst and foremost

A The creation of the optimum conditions for the development
of this type of activity

A The systematic raising of the standard of sales and the ser-
vices provided to customers

A The promotion and protection of the joint and individual
interests of members, providing these are not mutually at
variance

A Mutual information and support in the spirit of correct free
competition on the market

A Coordination of the promotion and protection of joint inte-
rests with other similar special-interest groups or associations
and unions

A To maintain contacts with similar associations and unions
abroad and develop them according to need

A In accordance with our possibilities to support the technical,
economic, social and cultural development of Czech society

A To support and protect the commercial activity of members
in the yelds of collective marketing, promotion and adverti-
sing, including the organisation of appropriate events that
fulyl these aims.

Bodies of the Association

THE BOARD OF DIRECTORS (BD) is the supreme body and
decides on the basic aims of the Association and its strategy.
The Chairman of the Board is simultaneously Chairman of the
Executive Committee. A Board member is the highest statuto-
ry representative of each of the members of the Association.
The Board of Directors holds ordinary and also, according to
need, extraordinary meetings. In 2004 there were 3 ordinary
meetings of the Board.



pNt llenT na dobu 30-ti mNskcT, gestIm llenem je vgdy
tajemn?k Svazu. Volen? llenov® VTkonn®ho vIboru se
v 6-ti mNs2ln?m intervalu st$daj? ve funkci pSedsedy V-
boru a soulasni tak i pSedsedy Rady SeditelT. VikonnT
vibor jedn§ pravideln) mNs2lnn a podle potSeby zased§
i mimoS$&dnh. V roce 2004 mnl VV 12 pravidelnich za-
sed§n? a 1 mimoS&dn®.

TECHNICKC SEKCE (TS) je odbornTm org§nem Svazu
kterT pracuje trvale. Zased8n? sekce se konaj? pravidel-
nN mNs2InN. V roce 2004 probNhlo 12 $§dnTch zased§n?,
z toho 3 vIjezdn?.

SEKCE NCKLADNECH AUTOMOBILS (SNA) je st8ITm od-
bornTm org8nem Svazu, kterT se orientuje na zvI§gtn?
problematiku segmentu klasicklch ngkladnch auto-
mobilT. V roce 2004 se uskutelnila 4 $§dn§ zased§n?,
z toho 1 bylo vIjezdn?

SEKCE MOTOCYKLS (SM) je tak® st&8[Tm odbornTm
org&nem Svazu, kterT, obdobnh jako sekce ngkladnch
automobilT, byl ustaven pro systematick® Segen? pro-
blematiky motocyklov® brange. Sekce v roce 2004 ab-
solvovala 9 pravidelnTch zased§n?, z toho 1 vIjezdn?.
SEKCE NCHRADNECH DELS (SND) je rovndg st§8Tm
odbornTm org&nem Svazu, kterT Seg? z§legitosti v ob-
lasti z8sobov8n? a distribuce ND. Sekce v roce 2004
realizovala 2 zased8n2.

SEKCE PUBLIC RELATIONS (SPR) je dalgm st§ITm
odbornTm org§nem Svazu, kterT byl ustaven pro Se-
gen? probl®mT PR akc? a pro jejich harmonizaci mezi
jednotlivimi lleny Svazu. Sekce v roce 2004 vykonala
3 zased8n2.

SEKRETARICT Svazu tvoSil i v roce 2004 tajemnk
a jeho asistentka. Sekretari§t vykon8val administra-
tivnD-technick® a koordinaln? pr8ce nezbytn® pro
spolehlivou funkci Svazu a jeho org8nT. Tajemn¥k
se z%!astRovaI vgech zased&n? VV, RF a odbor-
nich org&nT a poSizoval struln® z§znamy ze vgech
thchto jedn8n2. Vgechny z8znamy z jedn8n? RV, VV
aTSbylyzasi8nyvgem llenTmSvazu.Z8znamyzezased8n?
sekc? n8kladn?ch automobilT, n8hradnzch d?IT, motocykIT
a PR byly zas?8ny llenTm Svazu, kte$ se pr§ce v thchto
sekcch  z¥lastRovali. Sekretari§t pravidelnld zveSej-
Roval nhkter® vybran® informace, pSedevg’m prodejn?
statistiky, na vlastnch webovich str§nk&ch. Svaz i v ro-
ce 2004 vinoval mimoS$§dnou pozornost rozs§hlTm a z§-
sadnm zmNn&m v lesk® legislativi), pSedevi?m v sou-
vislosti s llenstvyim LR v EU, z8vagnh se dotTkaj’c?m
linnosti llenT Svazu.

TISKOVE KONFERENCE (TK), umogRuj2c? cestou veSej-
nich i odbornTch sdNlovacich prostSedkT oslovit nejen
tuzemskou veSejnost a prezentovat tak visledky pr§ce
SDA i jednotlivich llenT, byly Svazem v roce 2004 po-
$8dgny jako pravideln®, ltvrtletn? konference zamNSen®
pSedevg’m na aktu§ln? t®mata (visledky prodejT, vI-
stavy a pod.).

STANOVY a ETICKh KODEX jsou trvale z8kladnmi do-
kumenty, kter® spolu s rozpoltem $d? a urluj? rozsah
linnosti Svazu.

Llensk8 z8kladna

K ustaven? samostatn®ho Svazu dovozcT automo-
bilT k 1.4.1994 se rozhodlo 27 zakl8dajicich llenT
- oyci8lnich dovozcT. K 1.1.2004 mil Svaz 38 llenT
zastupujicich 63 svdtovd zn&mlch znalek osobnxch,
lehkTch ugitkovich a ngkladnzch automobilT, autobusT
a motocyKIT. LlenT dov&gejicich k uveden®mu datu
osobn? automobily (M1) bylo celkem 23 (32 znalek),
lehk§ ugitkov8 vozidla (N1) 22 (27 znalek), klasick® n§-
kladn? automobily a jejich chassis (N2-N3) 11 (11 zna-
lek), motocykly (L) 11 (24 znalek) aautobusT 10 (11 zna-
lek).

K 1.11.2004 doglo ke zmhdnND import®ra u znalky
Mitsubishi-yrmu MMC Automobile LR s.r.o. nahradila
spolelnost M Motors s.r.o., kter§ byla v lednu 2005

THE EXECUTIVE COMMITTEE (EC) is the executive body of
the Association. The Executive Committee has six members.
The Board of Directors elects its yve members for a period of
30 months, the sixth member is always the Secretary of the
Association. The elected members of the Executive Committee
take turns in the function of Chairman of the Committee and
also simultaneously Chairman of the Board of Directors at
6-month intervals. The Executive Committee meets regularly
every month and also has extraordinary meetings if necessary.
In 2004 the Executive Committee had 12 ordinary meetings
and 1 extraordinary meeting.

THE TECHNICAL SECTION (TeS) is the professional body of
the Association, which works permanently. Meeting of the se-
ction take place regularly every month. In 2004 there were 12
ordinary meetings, 3 of which were excursion meetings.

THE TRUCK SECTION (TS) is a permanent professional body
of the Association, which concentrates on the special problems
of the segment of classical lorries and trucks. In 2004 there
were 4 regular meetings, 1 of which was an excursion.

THE MOTORCYCLE SECTION (MS) is also a permanent profes-
sional body of the Association, which, like the Lorry Section,
was formed for the systematic tackling of the problems of the
motorcycle branch. In 2004 the Section had 9 ordinary mee-
tings, 1 of which was an excursion meeting.

THE SPARES SECTION (SPS) is also a permanent professional
body of the Association, which handles matters in the yeld of
supplies and distribution of spares. In 2004 the section had 2
meetings.

THE PUBLIC RELATIONS SECTION (PRS) is a further perma-
nent professional body of the Association, which was formed
for tackling the problems of PR events and for their harmoni-
sation among the individual members of the Association. In
2004 the section had 3 meetings.

THE SECRETARIAT of the Association was made up in 2004
also of the Secretary and his assistant. The Secretariat car-
ried out the administrative-technical and coordination work
essential for the reliable functioning of the Association and its
bodies. The Secretary attended all the meetings of the EC, BD
and professional bodies and produced brief records of all these
meetings. All the records from the meetings of the BD, EC and
TS were sent to all members of the Association. The records
of the meetings of the sections for lorries, spares, motorcycles
and PR were sent to those members of the Association who
participated in the work of these sections. The Secretariat
regularly published certain selected information, in particular
sales statistics, on its own website. In 2004 also the Associati-
on devoted exceptional attention to the extensive and funda-
mental changes in Czech legislation, particularly in connection
with the membership of the CR in the EU, with binding effect
on the activity of members of the Association.

PRESS CONFERENCES (PC), making it possible to address
through the public and professional information media not
only the domestic public and thus to present the results of the
work of the CIA and of its individual members, were organised
by the Association in 2004 as regular quarterly conferences
aimed chiepy at topical themes (sales results, trade fairs,
etc.).

THE STATUTES AND THE CODE OF ETHICS are permanent
basic documents that, together with the budget, direct and
determine the extent of the activity of the Association.

The Membership Base

The establishment of the independent Car Importers Associ-
ation as of 1 April 1994 was decided by 27 founder members
T ofycial importers. As of 1 January 2004 the Association
had 38 members representing 63 world-famous makes of
passenger cars, light utility vehicles and lorries, buses and
motorcycles. There was a total of 23 members (32 makes) im-
porting passenger cars (M1) on the given date, 22 (27 makes)
importing light commercial vehicles (N1), 11 (11 makes) for
classical lorries and their chassisis (N2-N3), 11 (24 makes) for
motorcycles (L) and 10 (11 makes) for buses. As of 1 Novem-
ber 2004 there was a change in the importer for Mitsubishi
T the yrm of MMC Automobile LR s.r.o. was replaced by the



pSijata za llena SDA spolelnd s yrmou Porsche Inter
Auto CZ s.r.o., vihradnZm dovozcem vozidel znalky
Porsche. Ke dni vyd8n? t®to zpr8vy m8 Svaz celkem 39
llenT.
SERVISNE a DEALERSKC Sés llenT SDA, byla postupni
modiykov8na v souladu s EU, resp. vyhl8gkou BOHS
1.31/2003 Sb., o vertik8§In’ch dohod&ch o distribuci
a servisu nhkterlch vIrobkT, potagmo NaS$zen? EK
1.1400/2002 ES. S se jig z vitg? I18sti podaSilo znovu
stabilizovat. Z8kazn%ci jsou vgak i nad8le obsluhovgni
v pSehledn®m, kulturn?m i p&®jemn®m prostSed? a na
co nejsn8ze dostupn®m mzsth a zm2nNn8 modiykace,
vyvolang vstupem do EU, mNla v®st pouze v prosplch
z8kazn%kT. Strategii, jej2mg clem je, aby se z8kazn%kovi
dostalo perfektnich slugeb se podasilo prakticky zcela
realizovat. Dalg*ho rongSen2 doznaly i souvisejic? slugby
jaklml jsou naps. zprostSedkov§n2 registrac? vozidel
i jejich pSevodT, leasingovich nebo asistenlnch li po-
jigSovaczch slugeb a pod.

Aktivity Svazu

V roce 2004 v tomto smyslu byla vykon8v8na zejm®na
tato linnost

A zpracovgn? a vimNna statistickTch %dajT o prodejich
vozidel na lesk®m, pop$. slovensk®m, trhu a to za pod-
pory sekretari§tu

A po$&dgn? pravidelnTch tiskovich konferenc? Svazu
s cllem informovat veSejnost i org8ny st§tn? spr§vy
o vIvoji lesk®ho trhu motorovimi vozidly a probl®mech
s t?m spojenTich

A jedn8n? s org8ny st§tn? spr8vy pSedengm o od-
straRov&n? pSek§gek pSi dovozu i $8dn®m obchodu
a to jak technicklch, tak celn’ch a daRovich, o neka-
I® konkurenci a o absenci li nedostateln® kontroln2
linnosti odpoviddnTch org8nT st§tn? spr8vy ve sf@Se
obchodu motorovimi vozidly a jejich 18stmi

A jedn8n? se z8konod&rnou moc? o novich z8konech
(zejm@na pak z8konech ysk8lnzch, likvidaci autovrakT
a o technickTch podm2nk&ch provozu silnilnch vozidel
na pozemnzch komunikac’ch a jejich prov&dicich pSed-
pisech) a odpovdajic? implementaci vybranTch smirnic
ES do z8konT LR, zejm®na pak tlch, kter® souvisej?
s llenstvdim LR v EU

A pokralovgn? jedng§n?, pSedevg?m s MD a MV, o p$-
stupu Svazu ke statistickim Y%dajTm o skladbh
a zmhNn8&ch skladby vozov®ho parku v LR

A organizovén? a podpora akc? propagujicich SDA
i jeho llenskou z8&kladnu a jejich pr8&ci, nap$. anket
Nejobllbennjg automobil roku, Auto roku a Mo-
tocykl roku v LR, vybranTch reprezentativnch mezi-
n§rodnch vistav Autotec a Autosalon v Brnl) i Moto-
cykl v Praze li motoristickich po$adT v TV a os-
tatn’ch medich.

Za aktivity realizovan® s dobrTm vIslednTm efektem
Ize povagovat

A ankety Auto roku 2005 v LR i Motocykl roku 2004
v LR li vistavy AUTOTEC 2004 a MOTOCYKL 2004

A spoluprgce pSi vyd§vén? Cen’kT ojetlch i novich au-
tomobilT a motocykIT, n§hradnzch d2T, oprav&renskich
prac?

A vyd&n? VTroln? zpr§vy SDA za rok 2003

A spolupr§ce pSi tvorbd z§konnTch pSedpisT vytv§-
Senlch jednotlivimi ministerstvy a tTkajicch se ob-
chodu motorovimi vozidly a jejich provozu i likvidace
z provozu vySazovanich vozidel a ostatn’ch odpadT
vznikaj’c’ch pSi prodeji nghradn’ch diT a pSi provozu
vozidel

A spolupr§ce s vybranTmi z8§movImi sdrugen2mi li
svazy, jako nap$. Sdrugen’m automobilov®ho prTmyslu
(Sdrugen? AP), Svazem autoopraven LR (SALR), Sdru-
gen2m import®rT soul8st? automobilT, servisn? a gar§-
gov® techniky (SISA), Leskou asociac? petrolej§Ssk®ho

yrm of M Motors s.r.o., which was accepted as a member of
the CIA in January 2005 together with the yrm of Porsche In-
ter Auto CZ s.r.o., the exclusive importer of Porsche vehicles.
As of the date of the publication of this Report the association
has 39 members.

THE SERVICE and DEALERS NETWORK of members of the
CIA has been gradually modiyed in accordance with the EU or
with the Decree of the Ofyce for Protection of Economic Com-
petition (UOHS) No. 31/2003 Coll. on vertical agreements on
the distribution and service of certain products, relating to EC
Regulation No. 1400/2002 EC. The network has mostly been
successfully re-stabilised. Customers are still, however, ser-
ved in a clear, cultured and pleasant environment and in the
most easily accessible place and the mentioned modiycation,
evoked by the entry to the EU, was only intended to be to the
beneyt of customers. The strategy, the aim of which is that the
customer should receive perfect services, has been practically
completely realised. There has also been further expansion of
related services such as the arrangement of the registration of
vehicles and their transfers, leasing or assistance or insurance
services, etc.

Activities of the Association

In 2004 there were realised in particular the following activi-
ties:

A Processing and exchange of statistical data on the sales of
vehicles on the Czech and eventually the Slovak market, this
being done with the support of the Secretariat

A Organisation of regular press conferences of the Association
with the aim of informing the public and bodies of state ad-
ministration about the development of the Czech market for
motor vehicles and related problems

A Talks with state administration bodies chiepy about the
removal of barriers in import and proper trade, both technical
and customs and tax barriers, on unfair competition and on
the absence or insufyciency of control activity of the respon-
sible state administration bodies in the yeld of trade in motor
vehicles and their parts

A Talks with legislative power about new laws (especially yscal
laws and laws on the liquidation of scrapped vehicles and the
technical conditions for the operation of vehicles on the roads
and their executive regulations) and the corresponding imple-
mentation of selected EC directives in the laws of the Czech
Republic, especially those connected with the membership of
the CR in the EU

A The continuation of talks, especially with the Ministry of Trans-
port and the Ministry of the Interior, on the access of the As-
sociation to statistical data on the composition of and changes
in the vehicle peet of the CR

A The organisation of and support for actions promoting the
CIA and its membership base and their work, for example the
opinion polls for Most Popular Car of the Year, Car of the Year
and Motorcycle of the Year in the Czech Republic, selected
international representative trade fairs Autotec and Autosalon
in Brno and Motocykl in Prague, or the motoring programmes
on television and the other media.

Activities realised with good resultant effect may be conside-
red to be

A The opinion polls Car of the Year 2005 in the CR and Motor-
cycle of the Year 2004 in the CZ or the trade fairs AUTOTEC
2004 and MOTOCYKL 2004

A Co-operation in the publication of Price Lists for new and
used cars and motorcycles, parts and repair work

A The publication of the Annual Report of the CIA for 2003

A Co-operation in the creation of the legal regulations created
by the individual ministries and concerning the trade in motor
vehicles and their operation and the removal from operation
of scrapped vehicles and other waste occurring in the sale of
spare parts and in the operation of vehicles

A Co-operation with selected special-interest associations or
unions, such as the Automotive Industry Association (AlA),
the Repair Shops Association of the CR (RSA), the Automotive
Spare Parts, Garage and Servicing Technology Organization
(SISA), the Association of the Oil Industry and Commerce (CA-



prTmyslu a obchodu (LAPPO), Asociac? leasingovich
spolelnost? (ALS), Leskou asociac? pojigSoven (LAP),
LESMAD (Sdrugen? mezin§rodnich automobilovich do-
pravcT v LR) a Svazem obchodu a cestovnzho ruchu LR
(SOCR)

A zajigthn? pSechodu st§vajicho syst®mu hodnocen?
a sledovgn? trhu novImi silnilnmi motorovimi vozi-
dly, tj. ze statistiky prodejT novich vozidel na systém
prvnich registrac? novich vozidel a to se soulasnIm
zachov8n’m dostateln® hloubky a aktu8Inosti thchto
informac? od 1.1.2005.

Naopak za neadekv§tn? ve visledn®m efektu Ize pova-
govat v roce 2004 realizovan® snahy a aktivity SDA
tTkajac? se

A jednotn® a efektivnijg? koordinace praxe schvalovgn?
jednotlivich vozidel do provozu v LR v rTznTch regio-
nech, zvygov8n? odborn® “%rovnl) pracovnkT region§l-
n2ch dopravnzch ¥SadT

A jednotn® a odpovidn® prov&dnn? kontrol technick®ho
stavu vozidel v provozu v LR tak, aby odpov’daly smys-
lu a dikci z8kona

A st§tn? podpory pSi obnovh pSest&ri®ho vozov®ho parku
i likvidaci autovrakT

A nedTsledn® a nespr8vn® implementace, vicnN i ter-
m2novh, Sady vybranTch smirnic ES do lesk®ho pr§vn2-
ho $&du, last® zmNny pr&vnzho r&mce podnik§n? (dann,
ynancov8n?, %letnictv? apod.)

A nedokonlen® reorganizace st§tn? spr8vy ve vicech
silniln? dopravy, pSedevg’m koneln®ho oddnlen? vikonu
spr8vy od legislativy a koncepce; jig v roce 1993 bylo
v z8§sad§ch pSevodu kompetenc? z MV na MD jasn®,
ge podmenkou dosagen? pogadovan®ho efektu pSevodu
linnost? je samozSejm® z$zen? odpovidajic? instituce,
nap$. Dopravnzho %Sadu, tak jako je tomu v ostatnich
odvitvich dopravy i v EU sam@®.

Obecn Ize konstatovat, ge pSes vynaki§dan® Ysil?,
zejm@na VTkonn®ho vIboru a sekretari§tu, se opNt
klima pro $§dn® podnik§n? v oboru zlepgovalo jen nevi-
znamnh a nad8le zTst8valy nNkter® v8gn® probl®my, ze-
jm®na v oblastech praktick®ho naplRov&n? a dodrgovn?
platnTch z8konT a implementaci legislativy EU.

St8ITm a v&jnTm probl®mem bylo i opogNovEn? le-
gislativnzch prac?, vznikajc2 nepSimiSenn a hlavnn
ne¥nosni zdlouhavimi jedn§n’mi v PS Parlamentu,
cog je mnohdy zap$lindno tak® nedokonale zpra-
covanou VvI&dn? pSedlohou, kter§ pak pSedpokI§d§
dalg? doplnhn? formou poslaneckTch n§vrhT. PSi n§vr-
z%ch pr8vnch pSedpisT pSetrvvala i neochota zain-
teresovanich resortT konstruktivn) a prugnil spolu-
pracovat. Chronickim a velmi v8&jnTm probl®mem
zTstala nedTsledn§ a nepSesn§ implementace, byS
zcela z8sadnich, Asmirnic ESA do lesklch z8konT
a pSedpisT. Tak se nhkter® pr§vn? pSedpisy s takto
implementovanTmi smhirnicemi, spolu s neuvggenn
kr&§tkTmi legisvaganlnzmi IhTtami, staly nerealizo-
vatelnTmi a nevymahatelnTmi a je nutno rychle je
mDnit; nlkter® z nich se v tomto stavu nach8zej? do-
dnes. A v roce 2004 zdaleka neglo jen o kauzu z8kona
o DPH. VIkonn§ ani legislativn? moc (bohugel nap$l
politicklm spektrem) vTbec nevytvg$ pSijateln® pod-
m2nky pro stabilitu a rozvoj podnikatelsk®ho prostSed?
a tak opakovanh a vzce li m@®nN trvale, vlastni jig od
roku 1994, v zahranilnch partnerech bud? z8sadn? ne-
dTviru v leskT pr8&vn? syst®m.

Je proto tSeba nadsle usilovat o zprThledRovgn? trhu, od-
straRov&n2zn§mTch pSek§gek, adekv§tn2ochranuinvestic
i $8dnTch podnikatelT a ynanIntho kapit§lu pSedevgm
pSed nekalTm podnik§n’m, dTslednTm a odpovidnTm
dokonlenm pSevzet? Akomunit§rnzho pr8vafi EU stej-
nn, jako dokonlovgn? pSestavby syst®mu st§tn? spr§vy
a dozoru, a pod. Nagi volen? zastupitel® by si konelnhd
mDli uvddomit, ge podnikatelsk§ sf@ra, stejnn jako bNgn?2
oblan®, olek8vaj? zodpovidnNjg? pSstup z§konod§rcT.

OIC), the Association of Leasing Companies (ALC), the Czech
Association of Insurance Companies (CAIC), the Association
LESMAD Bohemia (Association of International Road Carriers
in the CR) and the Czech Confederation of Commerce and
Tourism

A The ensuring of the transition of the existing system of
evaluation and monitoring of the market for road-going motor
vehicles, i.e. from the statistics of the sales of new vehicles
to the system of yrst registration of new vehicles, this being
done with simultaneous preservation of the sufycient depth
and topicality of this information from 1 January 2005.

On the contrary there may be considered that the resultant
effect was inadequate in the case of efforts and activities of
the CIA in 2004 concerning

A The uniform and more effective coordination of the practice
of approving individual vehicles for operation in the CR in dif-
ferent regions, the raising of the professional standard of the
workers of regional transport authorities

A Uniform and responsible execution of the checks on the
technical state of vehicles in operation in the CR so that they
correspond to the sense and diction of the law

A State support for the renovation of the out-dated vehicle
peet and the liquidation of scrapped vehicles

A Inconsistent and incorrect implementation, materially and in
timing, of a number of selected EC directives in the Czech rule
of law, frequent changes in the legal framework for business
(taxes, ynancing, accounting, etc.)

A Unynished reorganisation of state administration in matters
of road transport, especially the ynal separation of the execu-
tion of administration from legislation and conception; already
in 1993 it was clear in the principles of the transfer of com-
petencies from the Ministry of the Interior to the Ministry of
Transport that the condition for achieving the required effect
of the transfer of activities is evidently the establishment of
a corresponding institution, for instance a Transport Authority,
as is the case in other branches of transport and in the
EU itself.

In general it may be said that in spite of all the effort exerted,
especially by the Executive Committee and the Secretariat,
the climate for proper business again improved only negligibly
and certain serious problems continue to exist, especially in
the areas of the practical fulylment and observance of valid
laws and the implementation of EU legislation. A constant and
serious problem was also the delays in legislative work arising
through the inordinately and especially unbearably lengthy
negotiations in the House of Deputies of the Parliament, which
is often also due to the imperfectly prepared government bill,
which then requires further supplementation in the form of
deputiesi bills. In the drafts of legal regulations there also
continued the unwillingness of interested departments to co-
-operate constructively and pexibly. A chronic and very serious
problem continued to be the inconsistent and inaccurate im-
plementation of AEC directiveso, although quite fundamental
ones, into Czech laws and regulations. In this way some legal
regulations with directives thus implemented, together with
rashly brief periods before they came into force, became unre-
alisable and unenforceable and it is necessary to change them
quickly; some of them are still in this situation today. And in
2004 it was far from being only the matter of the VAT Law.
Neither executive nor legislative power (unfortunately right
across the political spectrum) are creating acceptable conditi-
ons for the stability and development of the business environ-
ment and thus they repeatedly and more or less constantly,
since 1994 in fact, create in their foreign partners fundamental
distrust of the Czech legal system.

It is therefore necessary to continue striving to make the
market more transparent, for the elimination of the known
obstacles, for the adequate protection of investments and
regular business men and ynancial capital against, in parti-
cular, unfair business practices, through the consistent and
responsible completion of the taking over of the ficommunity
lawo of the EU, as well as the completion of the reconstruction
of the system of state administration and supervision, etc. Our
elected representatives should ynally realise that the business



HospodaSenz SDA

Hospoda$en? SDA v %letn?m roce 2004 vych§zelo z Ra-
dou SeditelT schv§len®ho rozpoltu. P movou slog-
kou rozpoltu byly llensk® p$sphvky a Yroky z %ltu.
VTdajovou slogkou byly obvykl® n8§klady na provoz
sekretari§tu jako mzdy, n§jemn®, cestovn® a dopravn®,
n§klady na spojov® slugby, regijn? spotSebn? kancel§SskT
materi§l a pod., ale i vyhotoven? viroln? zpr§vy za rok
2003, pSekladatelsk® slugby, vIvoj a %drgbu informalnz-
ho syst®mu SDA a pod. HospodaSen? SDA bylo prTbig-
nN sledov&no VTkonnTm viborem. Z§virelnou zpr&vu
o hospoda$en? Svazu za rok 2004 schv§lila Rada Sedite-
IT spolu s novim rozpoltem na rok 2005.

Postavenz SDA na trhu

motorovimi vozidly v LR

TRH NOVhCH VOZIDEL

V roce 2004 bylo na lesk®m trhu oyci§In’mi vIrobci
a dovozci novich silnilnzch motorovich vozidel prodg§no
celkem 132 973 ks osobn’ch, 26 734 ks lehkTch ugitko-
vich, 7 767 ks n8kladn’ch automobilT, 948 ks autobusT,
14 389 ks motocyKIT, sk%trT i mopedT a 472 ks 3-4 ko-
lek a snNgnTch sk¥trT. V pSedchoz?m roce 2003 to bylo
149 546 ks osobn’ch, 18 111 ks lehkTch ugitkovich,
6 547ks n8kladnich automobilT, 977 ks autobusT
a 13 826 ks motocykIT, sk%trT, mopedT a celkem
238 ks ItySkolek a 73 ks snignTch sk¥trT.

Snyil se tedy prodej novich osobn’ch automobilT
a autobusT a naopak dS§le rostla popt§vka po novich
lehkTch ugitkovich automobilech i motocyklech a je-
jich modiykaczch. Pokles odbytu klasickTch n§kladnich
automobilT o celkov® hmotnosti nad 3,5 t se obr§til ve
viznamnT, t®mNS 19%, rTst.

Trh osobn2ch automobilT celkovi oslabil o 11,08%
(16 573 ks). Na trhu si udrgela sv® veden? dom8&c? znal-
ka Gkoda se 48,51 % pod?u na trhu (celkem 64 500 ks
prodanTch vozidel).

S velkim odstupem pak zTstal VW s 6,84 %
(9 098 ks), Peugeot s 4,74% (6 309 ks), Ford s 4,55 %
(6047 ks) aRenaults 4,51% (6 000 ks), atd. Nejprod8va-
nNjg?m byl segment AmalTch automobilTi s podZem trhu
51,23%, n&sledov&n segmentem AstSednzchii s 19,87 %
a Anigg’ch stSednchfi s 14,87 % trhu. Gkoda Fabia
s poddem 32,78 % (43 589 ks) byla nej’%sphgnijgzm
typem trhu; nejprod8vanijg@Zm zahranilnm ty-
pem byl Peugeot 206 s poddem 2,77% (3 690 ks).
Oproti minul®mu obdob? vzrostl z8jem o vozi-
dla s benzinovim pohonem, jejichg podd dosghl
69,76 %, pod? vozidel s naftovIm pohonem poklesl na
30,24 % (0 1,8 %).

Trh lehkich ugitkovich vozidel zaznamenal
dalgz velmi viraznT rTst. Za 12let® monitorovgn?
trhu byl rok 2004 rokem nejvNdtg’ch prodejT; dosud
nejvspNgnNjgPm byl rok 2003 se 17 474 prodanld-
mi ks. Bylo tedy prod8no o 8 624 ks vozT vice, tj.
0 47,62 %. Trhu tentokr8te dominoval VW s podidem
16,03 % trhu (4 286 ks). Na dalg’ch p$?1k&ch geb$2lku pro-
dejT se seSadily znalky Ford s 15,43 % (4 125 ks), Peugeot
s 10,8% (2 886ks), Renault s 10,53 % (2 816 ks)
a Citroen 7,6 % (2 032 ks). NejvNtg? podd na prodejich
si udrgela vozidla o celkov® hmotnosti 2 ag 3 tuny vlet-
nN a to 52,36% (13 999 ks); vozidla s hmotnost? do
2 tun vletnd dos8hla podidu 31,01% (8 291ks) a opht
nejm®nN bylo prod§no vozidel v segmentu 3 ag 3,5
tuny a to 16,62% (4 444 ks). Nej¥%sphlgnhjgm typem
ve t$dN do 2 tun byl Citroen Berlingo s podlem 12,3 %
(1020 ks), ve t&dn 2 ag 3 tuny Ford Transit s podldem
11,34% (1 587 ks) a ve t&dnN 3 T 3,5 tuny Mercedes
Sprinter s poddem 14 % (622 ks) oyci8Intho trhu no-
vich LUV. BenzinovT pohon se na trhu lehkTch ugitko-
vich vozidel poddel 19,05 % a naftovl 80,95%. Vozidel

(o

sphere, just like the ordinary citizens, expect a more responsi-
ble approach on the part of the legislators.

The Financial Management of the CIA
The ynancial management of the CIA in the accounting year
of 2004 was based on the budget approved by the Board
of Directors. The revenue component of the budget was
membersi subscriptions and interest from the account. The
expenditure side included the usual costs of the operation of
the Secretariat such as salaries, rent, travel expenses, costs
of communication services, consumer ofyce material, etc.,
as well as the preparation of the Annual Report for 2003,
translation services, the development and maintenance of the
CIA information system, etc. The ynancial management of the
CIA was currently monitored by the Executive Committee. The
Final Report on the economy of the Association for 2004 was
approved by the Board of Directors together with the new
budget for 2005.

CIA on the Motor Vehicle Market

in the CR

THE MARKET FOR NEW VEHICLES

In 2004 the ofycial manufacturers and importers of new
road-going motor vehicles sold a total of 132,973 passenger
cars, 26,734 light commercial vehicles, 7,767 lorries, 948 bu-
ses, 14,389 motorcycles, scooters and mopeds and 472 3-4
wheelers and snow scooters. In the preceding year of 2003
the numbers were 149,546 passenger cars, 18,111 light com-
mercial vehicles, 6,547 lorries, 977 buses, 13,826 motorcycles,
scooters and mopeds and a total of 238 four-wheelers and 73
snow scooters.

There was, then, a reduction in the sale of new passenger
cars and buses and on the other hand the demand grew fur-
ther for new light utility vehicles and motorcycles and their
modiycations. The decline in the sales of classical lorries with
a total weight over 3.5 tons turned into a signiycant growth
of almost 19%.

The market for passenger cars weakened overall by
11.08% (16,573 cars). The domestic make Gkoda kept its
leading position on the market with a 48.51% share of the
market (a total of 64,500 vehicles sold). Then a long way
behind came VW with 6.84% (9,098 vehicles), Peugeot with
4.74% (6,309 cars), Ford with 4.55 % (6,047) and Renault
with 4.51% (6,000 vehicles), etc. The most sales were in the
segment of fismall carso with a 51.23 % share of the mar-
ket, followed by the fimediumo segment with 19.87 % and
the filower mediumo segment with 14.87 % of the market.
The Gkoda Fabia with a share of 32.78 % (43,589 cars) was
the most successful type on the market; the best-selling
foreign type was the Peugeot 206 with a share of 2.77 %
(3,690 cars). Compared with the past there was an increased
interest in vehicles with petrol engines, the share of which
amounted to 69.76 %, whilst the share of vehicles with Diesel
engines dropped to 30.24 % (by 1.8 %).

The market for light commercial vehicles recorded a fur-
ther very marked growth. In the 12 years of the monitoring of
the market 2004 was the year of the largest sales; until now
the most successful year was 2003 with 17,474 vehicles sold.
Sales increased by 8,624 vehicles, i.e. by 47.62 %. This time
the market was dominated by VW with a 16.03 % share of
the market (4,286 vehicles). On the further rungs of the sales
ladder were Ford with 5.43 % (4,125 vehicles), Peugeot with
10.8 % (2,886 vehicles), Renault with 10.53 % (2,816 ve-
hicles) and Citroen with 7.6 % (2,032 vehicles). The largest
share of sales was maintained by vehicles with a G.V.W. of 2
to 3 tons inclusive with 52.36 % (13,999 vehicles); vehicles
with weight up to 2 tons inclusive achieved a share of
31.01 % (8,291 vehicles) and again the least vehicles
were sold in the segment of 3 to 3.5 tons with 16.62 %
(4,444 vehicles). The most successful type in the class up
to 2 tons was the Citroen Berlingo with a share of 12.3 %
(1,020 vans), in the class of 2 to 3 tons the Ford Tran-
sit with a share of 11.34 % (1,587 vehicles) and in the



LUV s pohonem 4x4 bylo prod8no celkem 4 289 ks,
tj. 16,04 %.

Trh klasicklTch ngkladn2ch automobilT (s cel-
kovou hmotnost? nad 3,5 t) zaznamenal v roce
2004 obrat smNrem k rTstu a oproti roku 2003 a to
o 18,63% (1 220 ks). NejvNdtg? prodeje, jig ponn-
kolik8t®, vyk8zal Mercedes (DaimlerChrysler) a to
1 406 ks (tj. 18,1 % trhu), pak Iveco - 1 272 ks
(16,38 %), MAN - 918 ks (11,82 %), Renault - 896 ks
(11,54 %) a p&tTm byl DAF - 866 ks (11,15 %). Tradilnn
nejprod8vanhjg’mi byly podvozky s 4 381 ks (56,41 %),
tahale n8vNsT s 3 126 ks (40,25 %) a sk$nh s 154 ks
(1,98 %). Vezmeme-li v %wvahu hmotnost, pak nad8le
nejprod8vanijg? byla vozidla s celkovou hmotnos-
2 18-21,999 tun s 44,77 %, n8sledov8na vozidly
22 tun a vce s 18,42 %, pak 7,5-11,999 tun s 13,83 %,
6-7,499 tuny s 6,51% a trhu. Nejm®nfi g8&danou byla
kategorie 12-17,999 tuny celkov® hmotnosti se ziskem
6,32 % trhu.

TrhautobusT, ve srovn8n?s rokem 2003, oslabil 0 29 ks,
tj.02,97 %, nacelkem 948 ks. Nej%splgnijg?znal kou byla
samozSejmN tuzemsk§ Karosa s podlem 33,76 % trhu
(320 ks), n8sledov8na dalg? tuzemskou znalkou SOR
Libchavy s 19,94% (189 ks), na tSet?’m m?sth skonlil
Mercedes s 13,19 % (125 ks). Trh nad8le ovl&da-
ly velk® autobusy kategorie M3 s podlem 88,82 %
(842 ks) a kategorie M2 oslabila na 11,18 % (106 ks)
z 13,72 % podidu v roce 2003. Z pohledu provede-
n? dominovaly autobusy pro tzv. linkovou s 62,63%
(593 ks) a mbhstskou hromadnou dopravu osob
s 25,71 % trhu (243 ks); d§lkovich autobusT bylo
prod8no 59 ks (tj. 6,54 % trhu). Projevil se tedy dalg?
pokles prodejT d&lkovich proveden? o 75 ks (v % po-
d?lu na trhu o 5,55 % bodT na pouh® 6,54% pod?u).
Celkovd vgak v prodeji autobusT nedoglo k vIraznTm
zmidn8m.

Trh motocyKIT i v roce 2004 d8le absolutni rostl
a to o 724 ks, tj. 0 5,12%. Pokles| prodej strojT o ob-
jemu do 50 cm?® (o 736 ks), a 501-800 cm?® (o 256 ks).
V ostatnzch objemovich t$d8§ch, vletnd snignich vo-
zidel a ItySkolek, prodeje oproti roku 2003 vzrostly.
PSitom nejvNtg? n&rTst prodejT vyk§zala tS?da 51-125
a 126-350 cm?® a to 0 642 ks, resp. 594 ks. V objemov®
t$2dn do 50 cm?® bylo prod§no celkem 7 172 ks, z toho
nejvice znalka Kentoya a to 1994 ks nS8sledovan§
Yuki s 998 ks, Hero s 892 ks, Keeway s 670 ks a Ma-
net-Korado se 667 ks. V objemovich t$?d§ch nad 50 cm?
bylo prod§no celkem 7 217 ks motocyKIT; v thchto t$-
d8ch nejvice prodala Honda a to 1 855 ks, n8sledovang
Yamahou s 966 ks, Yuki s 822 ks, Kentoyou se 734 ks
a Suzuki s 544 ks. Trh dvoukolovTch vozidel potvrdil st§IT
z8jem pSedevg’m o sk¥try, kterTch bylo prod&no 6 790 ks
(45,69 % trhu) ve vgech kubatur§ch ag do 500 cm?.
Naopak z8jem d8le poklesl o mopedy (o0 213 ks).
PODCEL LLENS SDA NA TRHU NOVhCH VOZIDEL
Llenov® Svazu zarok 2004 prodalivLR 67 717 ks osobnch
automobilT a dos8hli tak 50,93 % pod4u na trhu, cog je
0 1,12 % m®nh neg v roce 2003 (52,05 %). DS8le
prodali rekordn?ch 25 885 ks lehkIch ugitkovich auto-
mobilT a tak zvDtgili svlj podd na trhu na 96,82 %
z 96,49 % v roce pSedchozZm. Llenov® Svazu
tak® dodali 7 111 ks n8kladn’ch automobilT o celko-
v® hmotnosti nad 3,5 t (tj. kategorie N2 a N3),
cog znamen8§ 91,55 % trhu tDmito vozidly (v roce
2003 to bylo 88,77 % podidu s 5 812 ks). Na trhu
novich autobusT bylo %sphgnTch 11 llenskich zna-
lek, kter® prodaly celkem 231 ks vozidel, tj. 24,37 %
trhu, cog znamenalo zvigen? (z 19,04 % o 5,33 bodu)
poddu na trhu. V kategorii motocyKIT, sk¥%trT a mope-
dT svazov® znalky prodaly 10 097 ks strojT, tj.
0 709 ks resp. o 7,55 % Vvice neg v roce 2003. Sva-
zov® znalky d8le prodaly 405 ks 3-4 kolek a snhig-
nTch vozidel (v roce pSedchozZm 207 ks), tj. t®@mNS
dvojn§sobek. Podl na trhu novich strojT tak opht

3 T 3.5 ton class the Mercedes Sprinter with a share of 14 %
(622 vehicles) of the ofycial market for new LCVis. In the
market for light utility vehicles petrol engines accounted for
a share of 19.05 % and Diesel engines for 80.95 %. A total of
4,289 LCVis with 4x4 drive were sold, i.e. 16.04 %.

The market for classical trucks (with a G.V.W. of over
3.5 t) recorded a turn towards growth in 2004 and rose by
18.63 % (1,220 vehicles) compared with 2003. The largest sa-
les, as has already been the case several times, were recorded
by Mercedes (DaimlerChrysler) T 1,406 vehicles (i.e. 18.1 %
of the market), then Iveco T 1,272 vehicles (16.38 %), MAN
- 918 vehicles (11.82 %), Renault - 896 vehicles (11.54 %)
and yfth was DAF - 866 vehicles (11.15 %). Traditionally most
sold were undercarriages with 4,381 sold (56.41 %), trailer
tractor units with 3,126 sold (40.25 %) and bodies with
154 sales (1.98 %). If we take weight into consideration, then
the largest sales continued to be of vehicles with a G.V.W.
of 18 T 21.999 tons with 44.77 %, followed by vehicles of
22 tons and over with 18.42 %, then 7.5 T 11.999 tons with
13.83 %, and 6 T 7.499 tons with 6.51% of the market. The
least popular category was that of 12 T 17.999 tons G.V.W.,,
which had 6.32 % of the market.

The market for buses weakened in comparison with 2003
by 29 vehicles, i.e. by 2.97 %, to a total of 948 vehicles. The
most successful make was naturally the domestic Karosa with
33.76 % of the market (320 vehicles), followed by a further
Czech make, SOR Libchavy, with 19.94 % (189 vehicles), and
in third place was Mercedes with 13.19 % (125 vehicles). The
market continued to be controlled by large buses of the M3 ca-
tegory with a share of 88.82 % (842 vehicles) and the M2 cate-
gory dropped to 11.18 % (106 vehicles) from a 13.72 % share
in 2003. From the point of view of version there were chiepy
buses for so-called line (Intercity 1) operation with 62.63 %
(593 vehicles) and municipal public transport (Citybus II) with
25.71 % of the market (243 vehicles); 62 long-distance buses
(Coach I1I) were sold (i.e. 6.54 % of the market). There was,
then, a further drop in sales of the long-distance versions by
75 vehicles (in the % share of the market a drop of 5.55 po-
ints to a mere 6.54 % share). Overall, however, there were no
marked changes in the sale of buses.

The motorcycle market also continued its absolute growth
in 2004, this time by 724 machines, i.e. by 5.12 %. There
was a drop in the sales of machines with a capacity under
50 cm® (by 736 machines), and those with 501-800 ccm® (by
256 machines). In the other classes of engine capacity, inclu-
ding snow vehicles and four-wheelers, sales rose in compari-
son with 2003. The greatest increase in sales was that of the
51-125 cm? class and of the 126-350 cm? class, by 642 and
594 machines respectively. In the class with engine capacity
up to 50 cm?® there was a total of 7,172 sales, of which the lar-
gest number was the Kentoya make with 1994 sales, followed
by Yuki with 998, Hero with 892, Keeway with 670 sales and
Manet-Korado with 667. In the classes over 50 cm?® a total of
7,217 motorcycles were sold; in these classes the most were
sold by Honda with 1,855 sales, followed by Yamaha with 966,
Yuki with 822, Kentoya with 734 sales and Suzuki with 544.
The market for two-wheeled vehicles conyrmed constant in-
terest in scooters in particular, of which 6,790 machines were
sold (45.69 % of the market) in all cubature up to 500 cm?q.
The interest in mopeds, on the other hand, dropped (by 213
vehicles).

SHARE OF CIA MEMBERS IN THE

NEW VEHICLE MARKET

In the Czech Republic in 2004 the members of the Association
sold 67,717 passenger cars and thus achieved a 50.93 % sha-
re in the market, which is 1.12 % less than in 2003 (52.05 %).
They further sold a record 25,885 light commercial vehicles and
thusincreased their share of the market to 96.82 % from 96.49 %
in the preceding year. The members of the Association also
supplied 7,111 lorries with total weight over 3.5 t (i.e. cate-
gories N2 and N3), which means 91.55 % of the market in
these vehicles (in 2003 there was a share of 88.77% with
5,812 vehicles). On the market for new buses 11 members}
makes were successful, selling a total of 231 vehicles, i.e.



vzrostl ze 65,97% na 70,17%. V objemov® t$dN do
50 cm?® pod? llenskich znalek vzrostl z 59,57 % na
66,12%, ve t$?d§ch nad 50 cm? vgak pokles| ze 78,91%
na 74,2% (pSestoge bylo prod§no o 653 ks strojT vice)
a v kategorii 3-4 kolek a snidgnTch vozidel na 85,81%
ze 66,56%.

Je proto mogno konstatovat, ge prodeje llenT Svazu
v kategori’ch lehkTch ugitkovich automobilT, ngklad-
nch automobilT a autobusT stejnN jako jejich poddy na
trhu, byly v roce 2004 dosud vTbec nejvygg?. V kategorii
motocykIT byly prodeje rovnlg dosud nejvygg?, avgak
v objemovich t$2d§ch nad 50 cm® nedoglo soulasni
k rTstu poddu na trhu. K poklesu prodejT doglo pouze
u osobnch automobilT pSi soulasn®m poklesu pod?u
llenskich znalek na trhu a celkov®m oslaben? trhu no-
vImi osobn?mi automobily v LR.

DOVOZ OJEThCH VOZIDEL

Dnem 1.5.2004 kdy vstoupila Lesk8 republika do Ev-
ropsk® unie doglo ke ztr§th dosud obvyklTch %dajT dSve
uv8dnnTch GF Cel. Nov8 metodika statistickTch %dajT
EU o zahraniln?m obchodld neumogRuje vyhodnocovat
import jako dosud a proto je mogn® z podkladT Lesk®-
ho statistick®ho ¥Sadu, kterT Ydaje zpracov8v§, pouze
odhadnout p$?padnT celkovl objem li trend. Z tohoto
odhadu sice vyplTv§, ge v roce 2004 import ojetich
vozidel, opht d§le rostl a zSejmN ve vgech kategoriich
s vIjimkou ojetTch autobusT. Nelze vgak exaktnh
hodnotit celkovT trh silnilnzmi vozidly v LR, tj. vletnd
vozidel ojetlch a dopadu jejich dovozu na tento trh.
Proto dosud obvykl® pas§ge v pSedchozich virolnich
zpr8v8ch neuv8d2me, cog se projev? jak v textov® I8sti
zpr8vy, tak v jejich pSlohgch tabulkovich i grafech.

Pozn8mka: Jak jsme jig upozorRovali ve zpr§vi za
rok 2003 je nutn® p$i porovngvEn? vige uv&dhnich
dat s %daji z minulTch let, resp. z pSedchozch virol-
nch zpr8v SDA, vzt v Yivahu zmDnu struktury statistik,
kterou SDA zavedl k 1.1.2002 a 1.1.2003. Tehdy doglo
zejm®na ke zmhNnN segmentT, jejich struktury a do nich
zaSazovanTich vozidel a dTvodem thchto zmNhn bylo do-
sagen? souladu s prax? bgnou v zemch EU !

Bezpelnost silniln2ho provozu
Jednotlivz llenov®, i Svaz jako celek, tradilni vino-
vali bezpelnosti silniln*ho provozu celoroln? a n8le
gitou pozornost. Svaz nad8le intenzivn jednal s na-
vrhovateli z8konT a jejich prov&dicich pSedpisT, tj.
ministerstvy i parlamentem, o chronickTch probl®mech,
pol?naje schvalov&n’m technick® zpTsobilosti vozidel
a jejich kontrol v provozu, ag po n8vrhy na urychlen? ob-
novy vozov®ho parku v LR. Llenov® Svazu po$gdali sve,
dnes jig standardn?, znalkov® akce, jejichg clem kromn
zsk8v8n? sympati? z8kaznkT byly i jarn? a podzimn? bez-
platn® slugby zamnNSen® na kontrolu technick®ho stavu,
spr&vn®ho se$zen? motorT, brzd, p®rov8n? a tlumen?,
svhtel i spr&vn®ho ud?v&n? vozidel. Nnkte$? llenov®
spolupracovali, resp. ynanlnh i materi8€Ind pom§hali
zabezpelovat virobu vIukovich a instrukt§gnzch audi-
ovizu8Ilnich programT pro autogkoly a televize. Jednot-
livz llenov® pak poskytovali znaln® mnogstv? informac?
o vozidlech pSedevg’m nigg?m org&nTm st§tn? spr8vy
a dozoru, stanic?m technick® kontroly a miSen? emis2.

Givotn? prostSed?

Kauza Agivotn? prostSed?i jej?y dTlegitost jegth vice
vzrostla vstupem LR do EU, mila i speci§ln? postaven?
v ot§zk&ch, kter® SDA S$egil v roce 2004. Jak jsme kon-
statovali jig nDkolikr8te v minulosti, nage st&tn? spr8va,
ag dosud bohugel, neakceptovala n8vrhy SDA, kter® by
Segily urychlenou obnovu pSest§ri®ho parku vozidel ne-
v:mirnh zatDgujic’ch givotn? prostSed? a ani nestanovila
41inn® a syst®mov® podm?nky pro recyklaci vyslougi-
[Tch automobilT a jejich 18st? i n§pin2.

24.37 % of the market, which means an increased share of
the market (from 19.04 % by 5.33 points). In the category
of motorcycles, scooters and mopeds of Association makes
there were 10,097 machines sold, i.e. 709 machines or 7.55 %
more than in 2003. Association makes further sold 405 3-4
wheelers and snow vehicles (in the preceding year it was
207 machines), i.e. almost twice as many. The share of new
machines in the market thus rose again from 65.97 % to
70.17 %. In the class with capacity up to 50 cm?® the share
of membersi makes rose from 59.57 % to 66.12 %, in the
classes over 50 cm?®, however, it dropped from 78.91 % to
74.2 % (even though sales were up by 653 machines) and in
the category of 4-wheelers and snow vehicles it rose to 85.81 %
from 66.56 %.

It is therefore possible to state that the sales of members
of the Association in the categories of light utility vehicles,
lorries and buses, as well as their shares in the market, were
in 2004 the highest they have ever been. In the motorcycle
category the sales were also the highest so far, but in the
capacities over 50 cc there was not the accompanying rise in
the share of the market. A decline in sales occurred only in the
case of passenger cars with a simultaneous drop in the share
of membersi makes in the market and a general weakening in
the market for new passenger cars in the Czech Republic.
IMPORTS OF USED VEHICLES

On 1 May 2004, when the Czech Republic entered the Euro-
pean Union, the hitherto usual data formerly provided by the
General management of Customs were lost. The new method
for EU statistical data on foreign trade does not enable evalua-
tion of imports as hitherto and it is therefore only possible to
estimate the possible overall volume or trend from the basic
material of the Czech Statistical Ofyce, which processes the
data. It emerges from this estimate, however, that in 2004 the
import of used vehicles continued to grow, and clearly in all
categories with the exception of used buses. It is not possible,
however, to evaluate exactly the market in road-going vehicles
in the Czech Republic, i.e. including used vehicles, and the
impact of their importing on this market. We are therefore not
including the passages hitherto customary in previous Annual
Reports, which will affect both the textual part of the Report
and also the tables and graphs in its appendixes.

Note: As we already pointed out in the Report for 2003, it
is necessary to take into account when comparing the abo-
ve-mentioned data with data from previous years, or from
previous CIA Annual Reports, the change in the structure of
statistics, which the CIA introduced as of 1 January 2002 and
1 January 2003. At that time there was mainly a change in the
segments, their structure and the vehicles included in them,
and the reason for these changes was alignment with the
practice common in the EU countries!

Road Safety

The individual members and the Association as a whole tra-
ditionally devoted yearlong and appropriate attention to road
safety. The Association continued to negotiate intensively with
the designers of laws and their executive regulations, i.e. with
ministries and the Parliament, on chronic problems, beginning
with the approval of the technical ytness of vehicles and their
control in operation, up to the proposals for the renewal of
the vehicle stock in the CR. The members of the Association
organised their own, today already standard brand events, the
aim of which, apart from winning the sympathy of customers,
were free spring and autumn services aimed at checking the
technical state of vehicles, the correct adjustment of engi-
nes, brakes, suspension and shock-absorbers, and light and
the correct use of vehicles. Some members co-operated or
helped ynancially and materially to ensure the production of
educational and instructive audio-visual programmes for dri-
ving schools and television. Individual members also provided
a considerable amount of information about vehicles in parti-
cular to lower bodies of state administration and supervision,
technical control centres and centres for measurement of
exhaust fumes.



Je nutno tak® konstatovat, ge vznikly i zbyteIn® probl®-
my Vv souvislosti s implementac? smirnice ES |. 2000/53
o vy$Sazovanich vozidlech.

Vntgina llenT Svazu nad§le poS8dala sv® pSed a po
sez-nn? separ8tn? akce jejichg clem byly i bezplatn®
slugby zamni$en® na zlepgen? technick®ho stavu vozidel
v provozu. Z hlediska givotnzho prostSed? Svaz povaguje
za viznamn® pSedevg’m to, ge na trh v LR byla jeho
lleny uv8dNna nejpokrokovNjg? automobiln? technika
podstatn) m®@nN n§roln§ na %drgbu, vimNny kapalnTch
n§pin? i spotSebu paliva a zejm®na s d&le sn?jenTmi
emisemi gkodlivin ve vIfukovich plynech a hluku.

Ostatn? aktivity Svazu

a jeho llenT

Ostatn? aktivity Svazu a jeho llenT i v roce 2004 spol?
valy, tak jako dosud, pSedevg?m ve sponzorsk® oblasti.
Finanln? a materig§In? podpora jednotlivimi lleny Svazu
byla tradilnf zamNSena do oblast? kultury, umnnz, gkol-
stv?, soci§ln?, zdravotnictv?, givotntho prostSed?, boje
proti drog8m a alkoholismu, bezpelnosti silnilnho pro-
vozu, sportu a pod. Svaz bez¥platn) nad§le pSed§val,
vl&dn?m a nevi§dn’m subjektTm i fyzicklm osob8m,
vybran® soubory informac?, kterImi informaln? sou-
stava st8tn? spr8vy nedisponuje. Svaz i v minul®m roce
intenzivn) pomsghal pSi implementaci pSedpisT EU do
lesk®ho pr§vntho $&du.

Z8vNr

Domn2v&me se, (e toto jig 11. vyd&n? viroln? zpr§vy
dokumentuje %spNgnT a spr&vnT smir vivoje SDA. Po-
tvrzuje spr8vnost rozhodnut? sdrugit s?ly a snahu o spo-
luvytvgSen? pSznivijg?ho prostSed? pro podnik&n? a zdra-
vI vivoj oblansk® spolelnosti a trgntho hospod§Sstv2.
Neglo a nejde o cestu lehkou, nebo$ dodnes pSetrvgvaj?
z8vagn® probl®my, jed se zat?m nepodasilo vySegit. Ani
pSijet? do EU, n&m samo o sob p$ig nepomohlo. Pokud
se nebudeme sami snagit a nad8le odpovidni a clevi-
domN spolupracovat jak pSi nedoSegenTich, tak i neusts-
le novN se rod?c2ch probl®mech, nelze olek8§vat virazn®
zlepgen2. To, ge jsme obst8li po vstupu do nov®ho eko-
nomick®ho prostSed? EU je jistd Ysphchem podstatnTm
a nag? vlastn? z&sluhou. MTgeme tedy $«i, ge se potvr-
zuje, ge jsme i nad§le subjektem sebevdomTm a pSi-
pravenTm obst§t i v podm2nk§ch EU. MyslPme si, ge n§s
k tomu opravRuj? dosagen® vIsledky nag linnosti.

Pozn&mka:

1) PSev&jn§ I§st t®to zpr§vy bude tak® uveSejnhna
na svazovich str&nk§ch - www.sda-cia.cz.

2) Tato vIroln? zpr§va nen? viroln? zpr8vou ve smyslu
z8kona 1.591/92Sb. o cennlch pap?ech, ve znn? poz-
dnjgzch pSedpisT.

The Environment

The cause of the fienvironmento, the importance of which rose
still further on the entry of the CR to the EU, also held a special
position in the questions that the CIA dealt with in 2004. As we
have already stated several times in the past, our state admi-
nistration has unfortunately not so far accepted the proposals
of the CIA, which would resolve the rapid renovation of the
out-dated peet of vehicles excessively burdening the environ-
ment, and it has not set effective systematic conditions either
for the recycling of scrapped vehicles and their parts and con-
tents. It must also be pointed out that unnecessary problems
have also arisen in connection with the implementation of EC
Directive No. 2000/53 on scrapped vehicles.

The majority of members of the Association continued to orga-
nise their own separate pre- and post-season actions, the aim
of which was also to provide free services aimed at improving
the technical state of vehicles on the road. With regard to the
environment the Association considers it to be of primary im-
portance that its members have put on the market in the CR
the most advanced automobile technology, with considerably
lower requirements as to maintenance, replacement of liquids
and fuel consumption and especially with further reductions
in the emission of harmful substances in exhaust fumes and
in noise.

Other Activities of the Association

and its Members

In 2004 also the other activities of the Association and its
members existed, as hitherto, mainly in the sphere of sponsor-
ship. Financial and material support by individual members of
the Association was traditionally directed towards the culture,
art, education, social and health spheres, to the environment,
the yght against drugs and alcoholism, road safety, sport, etc.
The Association continued to supply free of charge, to gover-
nment and non-government subjects and to physical persons,
selected sets of information that the information system of
state administration does not dispose of. Last year, too, the
Association helped intensively with the implementation of EU
regulations in the Czech rule of law.

Conclusion

We feel that this, the 11th issue of the Annual Report, docu-
ments the successful and correct trend of the development of
the CIA. It conyrms the correctness of the decision to combine
forces and the effort to create together a more favourable
environment for business and the healthy development of the
civil society and market economy. This was not and is not an
easy path, for today there are still serious problems that have
not yet been resolved. Even the accession to the EU did not in
itself help us much. Unless we make an effort ourselves and
continue to co-operate responsibly and purposefully both on
unresolved and on the constantly emerging new problems it
is impossible to expect a striking improvement. That we have
held our ground after the entry to the new economic environ-
ment of the EU is certainly a fundamental success and to our
own credit. We may therefore say that it is conyrmed that we
continue to be a self-conydent subject, prepared to hold our
own also under the conditions of the EU. We feel that the re-
sults achieved by our activity entitle us to this opinion.

Note:

1) The major part of this Report will be published also on the
Association website www.sda-cia.cz.

2) This Annual Report is not an Annual Report in the sense
of Act No. 591/92 Coll., on securities, as amended.



Sekce osobn’ch

a lehkTch ugitkovIch automobilT
Section of Passenger Cars

and Light Commercial Vehicles

(D

Audi

CITROEN

HYUNDAI

Adres§S$ llenT Svazu dovozcT automobil T
Member list of Car Importers Association

AUDI
IMPORT VOLKSWAGEN GROUP, s.r.0.

Peka$sk§ 6, 155 00 Praha 5

te.: +420 251 033 831, fax: +420 251 033 837
www.audi.cz

BMW

AuTec Group, a.s.

Jeremiggova 5, 155 00 Praha 5

tel.: +420 257 117 111, fax: +420 251 619 232
www.bmw.cz

CITROEN

CITROEN LESKC REPUBLIKA, s.r.o.

PobSegn? 3, 186 00 Praha 8

tel.: +420 224 835 600, fax: +420 224 835 656
WWW.citroen.cz

FIAT, ALFA ROMEO, LANCIA
FIAT LR, s.r.0.

Karolnsk§ 1, 186 00 Praha 8
tel.: +420 224 806 111

fax: +420 224 806 228
www.yat.cz

FORD

FORD MOTOR COMPANY, s.r.o.

Th8&mova 16, 186 00 Praha 8

tel.: +420 234 650 111, fax: +420 234 650 147
www.ford.cz

HONDA

HONDA LESKC REPUBLIKA, s.r.0.

Bavorskg§ 20/1041, 155 01 Praha 5

tel.: +420 257 100 111, fax: +420 257 100 112
www.honda.cz

HYUNDALI

HYUNDAI MOTOR CZ, s.r.0.

Bucharova 16, 155 00 Praha 5

tel.: +420 251 025 111, fax: +420 251 626 965
www.hyundaimotorcz.cz

CHEVROLET

EASTERN LOGISTIC, s.r.o.

Polernick§ 96, 108 00 Praha 10

tel.: +420 267 021 275, fax: +420 267 021 277
www.chevrolet.cz

- 10 -



jhm
(Paimice)

Ly

KIA MOTORS

ma=Da

Jeep
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PEUGEOT

PORSCHE

JAGUAR

MOTOKOQYV, a.s.

V Oblouku 727, 252 43 PrThonice, P.O.Box 22
tel.: +420 267 751 427, fax: +420 267 751 430
www.motokov.cz/jaguar

KIA

KIA MOTORS CZECH, s.r.o.

Leopoldova 2138, 140 00 Praha 4

tel.: +420 267 912 251-4, fax: +420 267 912 260
www.kiamotors.cz

LADA

CS AUTOLADA, s.r.o.

Konhvova 211, 130 00 Praha 3

tel.: +420 234 114 111, fax: +420 234 114 444
www..lada.cz

MAZDA

AUTO PALACE PRAHA, k.s.

Na Chodovci 2457/1, 141 00 Praha 4

tel.: +420 267 286 111, fax: +420 272 761 122
www.mazda.cz

MERCEDES BENZ, CHRYSLER, JEEP, SMART
DAIMLERCHRYSLER AUTOMOTIVE BOHEMIA, s.r.o.
Daimlerova 2, 149 00 Praha 4 - Chodov

tel.: +420 271 077 11, fax: +420 271 077 112
www.daimlerchrysler.cz

MITSUBISHI

M MOTORS CZ, s.r.0.

Na Chodovci 2457/1, 141 00 Praha 4

tel.: +420 267 286 300, fax: +420 272 761 122
www.mitsubishi-motors.cz

NISSAN

NISSAN LR, s.r.0.

Kolbenova 15/859, 190 00 Praha 9

tel.: +420 283 019 100, fax: +420 283 019 113
WWW.Nissan.cz

OPEL, GM

OPEL C&S, s.r.o.

Olbrachtova 2006/9, 140 00 Praha 4

tel.: +420 239 004 111, fax: +420 239 004 100
www.opel.cz

PEUGEOT

PEUGEQT LR, s.r.o.

Na Strgi 40, 140 00 Praha 4

tel.: +420 244 118 800, fax: +420 244 118 801
WWwWWw.peugeot.cz

PORSCHE

Porsche Inter Auto CZ, s.r.0.

Vrchlick®ho 31/18, 150 00 Praha 5

tel.: +420 257 107 111, fax: +420 257 107 199
www.porsche.cz
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Sekce n8kladnzch automobil T
a autobusT
Section of Trucks and Buses

D /A~

PN
A PROOIR COMPANY

RENAULT

RENAULT LR, a.s.

PobSegn? 3, IBC, 186 00 Praha 8

tel.: +420 222 128 305, fax: +420 283 881 276
Www.renault.cz

SAAB

POLAR MOTORS, s.r.o.

Starochodovsk8 10/2286, 149 00 Praha 4

tel.: +420 271 724 540, fax: +420 271 724 550
www.saabcr.cz

SEAT

IMPORT VOLKSWAGEN GROUP, s.r.o.

Peka$sk§ 6, 155 00 Praha 5

tel.; +420 251 033 842, fax: +420 251 033 940
www.seat.cz

SUBARU

SUBARU LR, s.r.o.

PekaSsk§ 5, 155 00 Praha 5

tel.: +420 251 620 648, fax: +420 235 521 453
www.subaru.cz

SUZUKI

SUZUKI MOTOR CZECH, s.r.o.

U PrThonu 40, 170 00 Praha 7

tel.: +420 220 800 957, fax: +420 266 710 089
www.suzuki-motor.cz

TOYOTA

TOYOTA MOTOR CZECH, s.r.o.

Gafr§nkova 1, 155 00 Praha 5

tel.: +420 233 099 800, fax:+420 233 099 890
www.toyota.cz

VOLVO

VOLVO AUTO CZECH, s.r.o.

V Oblouku 731, 252 43 PrThonice

tel.: +420 296 787 111, fax: +420 296 787 222
Www.Vvolvo.cz

VOLKSWAGEN

IMPORT VOLKSWAGEN GROUP, s.r.0.
PekaSsk§ 6, 155 00 Praha 5

tel.: +420 251 033 811 - OA/PC

tel.: +420 251 033 821 - LUV/LCV
fax: +420 251 033 825
www.volkswagen.cz

DAF

DAF TRUCKS CZ, s.r.o.

Zdnbradsk§, 251 01 Jaglovice - P?lany

tel.: +420 323 626 111, fax: +420 323 626 103
www.daftrucks.cz
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Mercedes Benz

VOLVO

Sekce motocyKIT
Section of Motorcycles

IVECO

FIAT LR, s.r.o.

Karol’nsk§ 1, 186 00 Praha 8

tel.: +420 224 806 111, fax: +420 224 806 228
WWW.iVeco.cz

MAN

MAN ugitkov§ vozidla LR, s.r.o.

Obchodn? 120, 251 70 Lestlice

tel.: +420 272 111 511, fax: +420 272 111 590
WWW.man.cz

MERCEDES BENZ, SETRA

DAIMLERCHRYSLER AUTOMOTIVE BOHEMIA, s.r.o.
Daimlerova 2, 149 00 Praha 4 - Chodov

tel.: +420 271 077 111, fax: +420 271 077 112
www.daimlerchrysler.cz

MITSUBISHI

M MOTORS CZ, s.r.0.

Na Chodovci 2457/1, 141 00 Praha 4

tel.: +420 267 286 300, fax: +420 272 761 122
www.mitsubishi-motors.cz

NISSAN

NISSAN LR, s.r.0.

Pod Gancemi 444/1, 190 00 Praha 9

tel.: +420 266 317 211, fax: +420 266 317 212
WWW.Nissan.cz

RENAULT

RENAULT TRUCKS CR, s.r.o.

KSig?kova 237/36a, 186 00 Praha 8

tel.: +420 225 102 510, fax: +420 225 102 511
www.renaultvi.cz

SCANIA, IRIZAR

SCANIA CZECH REPUBLIC, s.r.o0.

Chrg§gSany 186, 252 19 Rudn§ u Prahy

tel.: +420 251 095 111, fax: +420 257 951 224
WWW.Scania.com

VOLVO

VOLVO TRUCKS CZECH, s.r.o.

Obchodn? 109, 251 01 Lestlice

tel.: +420 272 124 111, fax: +420 267 751 190
www.volvo.cz

APRILIA

A SPIRIT, a.s.,, Bubensk§ 43, 170 00 Praha 7
tel.: +420 296 547 142, fax: +420 296 547 145
www.aprilia-cz.cz

BMW

AUTEC GROUP, a.s.

Jeremiggova 5, 155 00 Praha 5

tel.: +420 257 117 111, fax: +420 251 619 232
www.bmw.cz
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CAGIVA, DAELIM, HYOSUNG, HUSQUARNA,
MV AGUSTA, DERBI,

GILERA, PIAGGIO, CPI

CAGIVA, s.r.o.Bnlohorsk§ 70, 169 00 Praha 6
tel.: +420 220 513 578, fax: +420 220 518 380
www.cagiva.cz

HARLEY DAVIDSON, BUELL

KLASIK MOTO, a.s.

U Galamounky 41/769, 158 00 Praha 5

tel.: +420 251 563 389, fax: +420 251 565 396
www.harley-davidson.cz

HERO PUCH, JIANSHE, KEEWAY,
SIAMOTO, LINHAI, FMC

IMPEXTA 3000, s.r.o.

Rudn§ 3/1118, 703 00 Ostrava-V’tkovice

tel.: +420 596 781 000, fax: +420 596 781 020
www.impexta.cz

HONDA

HONDA LESKC REPUBLIKA, s.r.0.

Bavorsk§ 20/1041, 155 01 Praha 5

tel.: +420 257 100 111, fax: +420 257 100 112
www.honda.cz

CHUNLAN

MOTOSCOQOT, s.r.o.

TNgnsk§ 744/20, 747 05 Opava

tel.: +420 553 623 044, fax: +420 553 623 044
www.motoscoot.cz

KAWASAKI

ASKO KC, s.r.0., Garogick8 18, 628 00 Brno

tel.: +420 544 233 525, fax: +420 544 217 336
www.kawasaki.cz

KENTOYA

Kentoya, a.s.

Korunn? 67, 130 00 Praha 3

tel.: +420 222 521 699, fax: +420 222 521 699
www.kentoya.cz

SUZUKI

SUZUKI MOTOR CZECH, s.r.o.

U PrThonu 40, 170 00 Praha 7

tel.: +420 220 800 957, fax: +420 266 710 089
www.suzuki-motor.cz

YAMAHA

YAMA MOTO SPORT, a.s., Vrbova 19, 147 00 Praha 4

tel.: +420 241 490 444, fax: +420 241 490 555
www.yamaha.cz
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s AUTO ROKU v LR / CAR of the

UOi.oong

1994 -95 1.rolnk, 2 ankety
1-st year, 2 polls

1996 2. roln, 2 ankety
2-nd year, 2 polls

1997 3. rolnk, 2 ankety
3-rd year, 2 polls

1998 4. rolnk, 2 ankety
4-th year, 2 polls

1999 5. rolnk, 2 ankety
5-th year, 2 polls

2000 6. roln%, 2 ankety
6-th year, 2 polls

2001 7. roln%k, 2 ankety
7-th year, 2 polls

2002 8. roln’, 2 ankety
8-th year, 2 polls

2003 9. roln%, 2 ankety
9-th year, 2 polls

2004 10. roln%, 2 ankety
10-th year, 2 polls

2005 11. roln%, 1 anketa
11-th year, 1 poll

ﬁ-’#
MOTOCYEL

1997

1. roln¥k, 2 ankety

1-nd year, 2 polls < 50 cm®
sk¥itr/scooter
enduro
chopper

novin§$sk§/Journalists
Iten8Ssk§/Readers

novin§Ssk§ / Journalist
Iten8Ssk§/Readers

noving$sk§ / Journalist
Iten8Ssk§/Readers

noving$sk§ / Journalist
Iteng§Ssk&/Readers

noving$sk§ / Journalist
Iten§Ssk8/Readers

novin§Ssk§ / Journalist
ItengSsk§/Readers

noving$sk§ / Journalist
Iten8Ssk§/Readers

noving$sk§ / Journalist
Iteng§Ssk&/Readers

noving$sk§ / Journalist

do/up to 0,5 milion Kl
nad/over 0,5 milion Kl

Iten8Ssk8/Readers - Nejoblbennjg? automobil / Most Popular Car

noving$sk§ / Journalist

Iten8Ssk&/Readers - Nejobltbennjg? automobil / Most Popular Car

noving$sk§ / Journalist

MOTOCYKL ROKU v LR

HONDA CBR 1100 XX
Derbi Sendra R

Piaggio 150 Hexagon
Honda XRV AT

Yamaha XV 1100 V

cest. silniln/Road Traveling Honda CBR 1100 XX

1998
2. roln’%k, 2 ankety
2-nd year, 2 polls <50 cm?®

YAMAHA XZF R1
Manet Korado
Honda XR-S (x)
Honda XRV 750 AT
Yamaha YFT-R1

cest. silniln¥/Road Traveling Yamaha V - MAX

SUZUKI GSX 1300R
Dandy 50

Suzuki AN 400

Honda XL 1000V
Yamaha XV 1600 WS

cest. silniln¥Road Traveling ~ Suzuki GSX 1300R

sk¥tr/scooter
enduro
chopper

1999

3. roln%k, 2 ankety

3-rd year, 2 polls <50 cm?
sk¥itr/scooter
enduro
chopper

2000

4. roln%k, 2 ankety

4-th year, 2 polls <50 cm®
sk¥itr/scooter
enduro
chopper

KAWASAKI ZX-12R A
Cagiva 50 Mito

Suzuki AN 400

Honda XL 1000V
Yamaha XV 1600 WS

cest. silniln¥/Road Traveling Honda CBR 900RR F

2001

5. rolnk, 2 ankety

5-th year, 2 polls < 125 cm3
skiitr/scooter

enduro + cross

chopper

SUZUKI GSX - R 1000
Honda XL 125V Varadero
Honda Silver Wing

Honda XL 1000V Varadero
Honda VTX 1800

cest. silniln’/Road Traveling Yamaha FIJR 1300

sport

Suzuki GSX - R 1000

year in CR

GKODA FELICIA
MAZDA 323
RENAULT LAGUNA

AUDI A4
PEUGEQT 406

VW PASSAT
VW PASSAT

ALFA ROMEO 156
ALFA ROMEO 156

FORD FOCUS
PEUGEQT 206

OPEL ZAFIRA
OPEL ZAFIRA

GKODA FABIA COMBI
GKODA FABIA COMBI

PEUGEOT 307
PEUGEQT 307

MAZDA 6
GKODA SUPERB

MAZDA 3
MAZDA 3

GKODA OCTAVIA

MOTORCYCLE of the year in CR

6. rolnk, 1 anketa abs. vtz / Absol. Winner  HONDA VFR

2002

6-th year, 1 poll < 125 cm3
skiitr/scooter
enduro + cross
chopper

Honda XL 125V Varadero
Yamaha XQ 125 Maxster
Suzuki V-Strom 1000
Harley-Davidson VRSA V-ROD

cest. silniln’/Road Traveling Honda VFR

sport

2003

Honda CBR 900RR Fireblade

7.roln%k, 1 anketa abs. vtz / Absol. Winner  HONDA CBR 600 RR

< 125 cm3
sk¥itr/scooter
enduro + cross
chopper

7-th year, 1 poll

Honda XR 125 L

Suzuki BURGMAN 650
Honda XL 1000 V Varadero
Yamaha XV 1700 Warrior

cest. silniln¥/Road Traveling Suzuki SV 1000 S

sport

2004

Honda CBR 600 RR

8.roln%k, 1 anketa abs. v2Nz / Absol. Winner  HONDA CBR1000RR Fireblade

8-th year, 1 poll

skiitr a moped/scooter and moped  Gilera Nexus 500

enduro vl. cest./incl.Trav.  Honda XL1000V Varadero ABS

chopper

Kawasaki VN 2000

cest. silniln¥Road Traveling Yamaha FZ6 Fazer S

naked bikes
sport

2005

Ducati Monster S4R
Honda CBR1000RR Fireblade

9.roln%k, 1 anketa abs. v2thz / Absol. Winner ~ BMW R 1200 GS

9-th year, 1 poll

sk¥itr a moped/scooter and moped  Piaggio X9 500 Evolution

enduro vl. cest./incl.Trav. BMW R 1200 GS

chopper

Harley-Davidson
FLSTNI Softail Deluxe

cest. silniln?/Road Traveling Honda GL 1800 Gold Wing

naked bikes
sport
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Yamaha MT-01
BMW K 1200 GS



Prodej novich osobn2ch (OA-M1) a lehkTch ugitkovich (LUV-N1) automobilT leny SDA

Sales of Brand New Passenger Cars (PC-M1) and Light Commercial Vehicles (LCV-N1) by CIA Members

2004
Znalka
Make
Alfa Romeo
Audi
BMW
Citroxn
Fiat
Ford
Honda
Hyundai
Chevrolet/Daewoo**
Chrysler
lveco
Jaguar
Jeep
Kia
Lada
Lexus
Mazda
Mercedes-Benz
Mini
Mitsubishi
Nissan
Opel
Peugeot
Renault
Renault Trucks
Saab
Seat
Smart
Subaru
Suzuki
Toyota
Volkswagen
Volvo
Celkem SDA/Total CIA

ks

Units
418

1730
1269
3436
2855
6047
1734
4931
2511

86

52
58
1450
227
&l
2261
1283
76
391
2061
4302
6309
6000
1
51
2946
130
271
877
4010
9098
813
67717

Tuzemsk§ vIroba/Local production

Kaipan

Magma

Gkoda

Celkem t. v./Total L. P.

Ostatn? oyci§ln2/Others Ofycial

Dacia

Ferrari

Land Rover

LDV

Lublin

Maserati

Multicar

Porsche

Santana

SCAM

Celkem O.of./Total O.Off.
Celkem Ostatn?/Total Others
Celkem/Total

Pod?l SDA/Share CIA

16

64500
64516

602

15

80

19

24

740

65256
132973

**0d/Since 1.10.2004 jen/only Chevrolet

OA/PC
Pod?l
Share
0,31%
1,30%
0,95%
2,58%
2,15%
4,55%
1,30%
3,71%
1,89%
0,06%

0,04%
0,04%
1,09%
0,17%
0,02%
1,70%
0,96%
0,06%
0,29%
1,55%
3,24%
4,74%
4,51%
0,00%
0,04%
2,22%
0,10%
0,20%
0,66%
3,02%
6,84%
0,61%
50,93%0

0,01%

48,51%
48,52%

0,45%
0,01%
0,06%

0,01%

0,02%

0,56%

49,07%

100%
50,93%

PoSad?
Position
23
16
19
9
11
4
15
6
12
28

32
31
17
26
34
13
18
30
24
14
7

39
53]
10
27
25
20

21

37

22

38
29

36

35

ks
Units

410
257
2032
1156
4125

858

17
340

11
786
37
25
327
1611

147
77
1293
2886
2816
97

167

260
123
708
4286
331
25885

35
176
211

172

209
35
34

83
60
44

638
849
26734
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LUV/LCV
Pod?|
Share

1,53%
0,96%
7,60%
4,32%
15,43%

3,21%

0,06%
1,27%
0,01%
0,04%
2,94%
0,14%
0,09%
1,22%
6,03%

0,55%
2,91%
4,84%
10,80%
10,53%
0,36%

0,62%

0,97%
0,46%
2,65%
16,03%
1,24%
96,82%0

0,13%
0,66%
0,79%

0,64%

0,78%
0,13%
0,13%

0,31%
0,22%
0,16%
0,004%
2,39%
3,18%
100%0
96,82%

PoSad?
Position

13
18
5
8
2

34
14
36
35
10
29
58/
16

23
11

25

22

17
24
12

15

30-31
20

21

19
30-31
32

26
27
28
Sl

celkem/Total

ks
Units
418
2140
1526
5468
4011
10172
1734
5789
2511
103
340
54
69
2236
264
58
2588
2894
76
538
2838
5595
9195
8816
98
51
3113
130
531
1000
4718
13384
1144
93602

16
35
64676
64727

774
15
289
55
34
19
83
84
44
1
1378
66105
159707

Pod?l
Share
0,26%
1,34%
0,96%
3,42%
2,51%
6,37%
1,09%
3,62%
1,57%
0,06%
0,21%
0,03%
0,04%
1,40%
0,17%
0,04%
1,62%
1,81%
0,05%
0,34%
1,78%
3,50%
5,76%
5,52%
0,06%
0,03%
1,95%
0,08%
0,33%
0,63%
2,95%
8,38%
0,72%

58,61%

0,01%
0,02%
40,50%
40,53%

0,48%
0,009%
0,18%
0,02%
0,02%
0,012%
0,05%
0,05%
0,03%
0,001%
0,86%
41,39%
100%0
58,61%

PoSad?
Position
25
17
19
8
10
3
18
6
15
30
26
37
35
16
28
36
14
12
34
23
13
7

31
38
11
29
24
21

20

44
40-41

22
45
27
40-41
42
43
33
32
39
46



Prodeje osobn?ch automobilT (OA-M1) lleny SDA
Sales of Passenger Cars (PC-M1) by CIA Members

OA/PC
Znalka
Make

Alfa Romeo
AUDI

BMW

Citroen

FIAT

Ford

Honda
Hyundai
Chevrolet/Daewoo**
Chrysler/Jeep
Jaguar

Jeep

KIA

Lada

Lexus
Maybach
Mazda
Mercedes
Mini
Mitsubishi
Nissan

Opel

Peugeot
Renault
Renault Trucks
Rover

SAAB

Ssang Yong
SEAT

Smart
Subaru
Suzuki
Toyota

Volvo

VW

Total SDA/CIA

2000
ks
units
293
1141
803
2989
3374
4378
1626
1210
4665
220
66

787
386

2796
1090

887
2552
8879
6836
7509

64
17
3549

306
1441
3666

731
7836

70097

Tuzemsk§ viroba/Local Produktion

Gordon

Kaipan

MTX

Gkoda

Tatra

Celkem t.v./Total L.P.

5
11

78187

78203

Ostatn? oyci§ln2/Others Ofycial

Bentley

Dacia

Ferrari

Land/Range Rover

Maserati

MGF

Porsche

Rover

Tata

Celkem O.of./Total O.Off.
Celkem Ostatn?/Total Others
Celkem nov®@/Total Brand New
Pod? SDA/Share CIA

24
6
206

4
18
123
4
385
78588
148685

**0d/Since 1.10.2004 jen/only Chevrolet

pod?l
share
0,20%
0,77%
0,54%
2,01%
2,27%
2,94%
1,09%
0,81%
3,14%
0,15%
0,04%

0,53%
0,26%

1,88%
0,73%

0,60%
1,72%
5,97%
4,60%
5,05%

0,04%
0,011%
2,39%

0,21%
0,97%
2,47%
0,49%
5,27%
47,14%

0,003%
0,007%

52,58%

52,59%

0,016%
0,004%
0,14%

0,003%
0,012%
0,08%
0,003%
0,26%0
52,85%
100%
47,14%

2000-2004
2001 2002
ks pod?l ks
units share units
405 0,27% 286
1348 0,89% 1414
982 0,65% 1115
4259 2,80% 4942
2773 1,82% 2867
4609 3,03% 4946
1270 0,83% 1549
1463 0,96% 3055
1995 1,31% 2584
332 0,22% 387
79 0,05% 70
286 0,19% 666
350 0,23% 344
2358 1,55% 2192
1423 0,94% 1625
933 0,61% 1306
2546 1,67% 2630
8369 5,50% 6123
8344 5,48% 8785
8838 5,81% 9448
70 0,05% 63
5 0,003%
2793 1,84% 2912
31
212 0,14% 396
1767 1,16% 1714
3750 2,46% 3316
809 0,53% 844
9517 6,26% 7803
71885 |47,25%| 73413
3 0,002% 1
19 0,01%
79944 | 52,55% | 73883
79966 |52,56%| 73884
1 0,001%
28 0,02% 174
17 0,01% 14
185 0,12% 221
8
22 0,01% 25
36 0,02% 15
1 0,001%

290 0,19% 457
80256 |52,75%| 74341
152141 | 100% |147754
47,25%
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pod?l
share
0,19%
0,96%
0,75%
3,34%
1,94%
3,35%
1,05%
2,07%
1,75%
0,26%
0,05%

0,45%
0,23%

1,48%
1,10%

0,88%
1,78%
4,14%
5,95%
6,39%

0,04%

1,97%
0,02%
0,27%
1,16%
2,24%
0,57%
5,28%
49,69%

0,001%

50,00%

50,00%

0,12%
0,009%
0,15%
0,005%

0,02%
0,01%

0,31%
50,31%
100%
49,69%

2003
ks
units
257
1831
1152
4493
3124
6580
1620
4902
1839
180
78
161
1395
282
69

2453
1833
134
889
2236
6325
8732
9143

13
65

3105
109
307
1687
4157
1044
7640
77837

18

71375

71393

83

17
178

29

316
71709
149546

pod?l
share
0,17%
1,22%
0,77%
3,00%
2,09%
4,40%
1,08%
3,28%
1,23%
0,12%
0,05%
0,11%
0,93%
0,19%
0,05%
0,001%
1,64%
1,23%
0,09%
0,59%
1,50%
4,23%
5,84%
6,11%

0,009%
0,04%

2,08%
0,07%
0,21%
1,13%
2,78%
0,70%
5,11%
52,05%

0,012%

47,73%

47,74%

0,06%
0,011%
0,12%
0,005%

0,02%
0,001%

0,21%
47,95%
100%0
52,05%

2004
ks
units
418
1730
1269
3436
2855
6047
1734
4931
2511
86
52
58
1450
227
88

2261
1283
76
391
2061
4302
6309
6000

51

2946
130
271
877

4010
813

9098

67717

16

64500

64516

602

15

80

19

24

740

65256
132973

pod?l

share
0,31%
1,30%
0,95%
2,58%
2,15%
4,55%
1,30%
3,71%
1,89%
0,06%
0,04%
0,04%
1,09%
0,17%
0,02%

1,70%

0,96%

0,06%

0,29%

1,55%

3,24%

4,74%

4,51%
0,001%

0,04%

2,22%
0,10%
0,20%
0,66%
3,02%
0,61%
6,84%
50,93%

0,012%
48,51%
48,52%
0,45%
0,011%
0,06%
0,014%
0,02%
0,56%0
49,07%

100%0
50,93%



Prodeje lehkTch ugitkovIch vozidel (LUV-N1) lleny SDA
Sales of Light Commercial Vehicles (LCV-N1) by CIA Members

LUV/LCV
Znalka
Make
AUDI
BMW
Citroen
Daewoo**
FIAT

Ford
Hyundai
Chrysler
lveco
Jaguar
Jeep

KIA

Lada
Lexus
Mazda
Mercedes
Mitsubishi
Nissan
Opel
Peugeot
Renault
Renault Trucks
SEAT
Subaru
Suzuki
Toyota
VW

Volvo
Total SDA/CIA

2000
ks
units

664
32
541
2379
132

436
42

424
737
148
363
263
1192
961

54

47

153

2109

10677

Tuzemsk§ vIiroba/Local Produktion

JLaureta

Magma

Gkoda

Celkem t.v./Total L.P.

18
43
2695
2756

Ostatn? oyci§ln?/Others Ofycial

Dacia

Land/Range Rover

LDV

Lublin

Multicar

Porsche

Santana

SCAM

TATA

Celkem O.of./Total O.Off.
Celkem Ostatn?/Total Others
Celkem nov®/Total Brand New
Pod?l SDA/Share CIA

**0d/Since 1.10.2004 jen/only Chevrolet

163
24

354
75

8
624
3380
14057

pod?|
share

4,72%
0,23%
3,85%
16,92%
0,94%

3,10%
0,30%

3,02%
5,24%
1,05%
2,58%
1,87%
8,48%
6,84%

0,38%

0,33%
1,09%
15,00%

75,96%

0,13%

0,31%

19,17%
19,61%

1,16%
0,17%

2,52%
0,53%

0,06%
4,44%

24,04%
100%

75,96%

2000-2004
2001 2002
ks pod?l ks
units share units
762 5,46% 943

22 0,16%

456 3,26% 633
2551 18,26% 2861
273 1,95% 327

349
350 2,51% 469

S5 0,25% 25

346 2,48% 115
726 5,20% 1117
124 0,89% 131
316 2,26% 393
414 2,96% 767
1150 8,23% 1224
816 5,84% 1232
27
240 1,72% 288

22 0,16% 15

113 0,81% 60
2171 15,54% | 2129
10887 (77,94% | 13105
18 0,13% 4
48 0,34% 25
2461 17,62% 583
2527 |(18,09%| 612
322 2,31% 2
82 0,59% 72

18
59 0,39%

93 0,67% 68

2 0,01%

554 3,97% 160
3081 (22,06%| 772
13968 | 100% | 13877

77,94%
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pod?l
share

6,80%

4,56%
20,62%
2,36%

2,51%

3,38%
0,18%

0,83%
8,05%
0,94%
2,83%
5,53%
8,82%
8,88%
0,19%
2,08%

0,11%
0,43%
15,34%

94,44%

0,03%
0,18%
4,20%
4,41%

0,01%
0,52%
0,13%

0,49%

1,15%

5,56%

100%
94,44%

2003
ks
units
34
12
1750

748
2931
658
13
357

608
20

65
1272
304
404
1360
2050
1705
67
295
81

292
2440

17474

14
147
161

176
130
11
58
69
37
476

952
1113
18111

pod?l
share
0,19%
0,07%
9,66%

4,13%
16,18%
3,63%
0,07%
1,97%

0,02%
3,36%
0,11%

0,36%

7,02%

1,68%

2,23%

7,51%
11,32%
9,41%

0,37%

1,63%

0,45%

0,02%

1,61%
13,47%

96,48%

0,08%
0,81%
0,89%

0,97%
0,72%
0,06%
0,29%
0,38%
0,20%
2,63%

5,26%

6,15%

100%
96,48%0

2004
ks
units
410
257
2032

1156
4125
858
17
340

11
786
&
25
327
1611
147
77
1293
2886
2816
97
167
260
123
708
4286
331
25885

35
176
211

172
209
35
34
83
60
44

638
849
26734

pod?|

share
1,53%
0,96%
7,60%

4,32%
15,43%
3,21%
0,064%
1,27%
0,007%
0,041%
2,94%
0,14%
0,09%
1,22%
6,03%
0,55%
2,91%
4,84%
10,80%
10,53%
0,36%
0,62%
0,97%
0,46%
2,65%
16,03%
1,24%
96,82%0

0,131%
0,66%
0,79%

0,64%
0,78%
0,131%
0,127%
0,31%
0,22%
0,16%
0,004%

2,39%

3,18%

100%0
96,82%



Prodej novIch ngkladnzch automobilT (NA-N2, N3) lleny SDA podle proveden?
Sales of Brand New Trucks (T-N2, N3) by CIA Members by Executions

NA/T

Znalka

Make

DAF

FORD

IVECO

MAN

MB

NISSAN

RENAULT

RENAULT TRUCKS

SCANIA

VW

VOLVO

Celkem SDA/Total CIA
Tuzemsk§ viroba / Local Produ
AVIA

Tatra

Celkem T.v./Total L.P.

Ostatn? oyci8In%/Others Ofycial
MB Unimog

Multicar

SCAM

Celkem O.of./Total O.Off.
Celkem ostatnz/Total Others
Celkem nov®/Total Brand New
Poda/Share

Gasi
Chassis
386
1
884
526
910
108
4
557
189
17
229
3811
ction
336
226
562

3
8
570
4381
56,41%

Pod?l SDA/Share CIA

49,07%

Valnzk
Platform

2

5
0,06%0
0,04%

2004
Proveden2/Execution
Tahal Sk$R
Rd Tractor| Box Van

480
5
328 60
388
449 46
329 10
618
24
533
3125 145
1
1
9
9
1 9
3126 154
40,25% | 1,98%
40,23% | 1,87%

Prodej novich autobusT (AB-M2,M3) lleny SDA
Sales of Brand New Buses and Coaches ( Bus-M2,M3 ) by CIA Members

2004
AB/BUS ( M2,M3) Podle proveden?/By Execution
Znalka Gasi | MDstskT-I | LinkovI-11 | D8lkovi-111
Make Chassis | Citybus-1 [Intercity-11| Coach-111 M2
CITROEN 2 2
FORD 20 20
IVECO 18 5
MAN 2 12 5
MB 1 7 98 19 7
RENAULT 3 3
RENAULT TRUCKS 1 1
SCANIA 5
SETRA 1 10
VW 21 21
VOLVO 1
Celkem SDA/Total CIA 40 10 142 39 54
Tuzemsk§ vIroba/Local Production
IKARUS 1 2
IRISBUS 102 19 3
KAROSA 82 227 11
KH MC 47 47
SOR 10 25 151 3
Celkem T.v./Total L.P. 10 210 446 17 47
Ostatn? oyci§ln2/Others Ofycial
LDV 5 5
NEOPLAN 2
SOLARIS 23
BERKHOF 4
Celkem 0O.of./Total O.Off. 23 5 6 5
Celkem ostatn?/Total Others 10 233 451 23 52
Celkem nov®/Total Brand New | 50 243 593 62 106
Pod? /Share 5,27%]25,63%(62,55%| 6,54% | 11,18%
Pod? SDA/Share CIA 4,22%| 1,05% |14,98%| 4,11% | 5,70%
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Skigpnl | Ostatn? | Celkem | Pod? PoSad?
Tipper | Others Total Share | Position
866 11,15% 5
6 0,08% 13
1272 16,38% 2
4 918 11,82% 3
1 1406 18,10% 1
108 1,39% 10
4 0,05% 15
896 11,54% 4
807 10,39% 6
4 48 0,62% 11
18 780 10,04% 7
27 7111 | 91,55%
336 4,33% 8
50 279 3,59% 9
50 615 7,92%
19 33 0,42% 12
5 5 0,06% 14
3 0,04% 16
24 41 0,53%
50 24 656 8,45%
50 51 7767 100%
0,64% | 0,66%
0,00% | 0,35% 91,55%
Podle kategorie/By Category
z toho kloubovT Celkem Pod?l PoSad?
M3 from this Articulated Total Share | Position
2 0,21% | 17-18
20 2,11% 9
23 23 2,43% | 6-7

19 1 19 2,00% 10

118 125 13,19% 3

3 0,32% | 15-16

1 0,11% | 19-20

5 5 0,53% | 12-13
11 11 1,16% 11
21 2,22% 8

1 1 0,11% | 19-20
177 1 231 24,37%

3 3 0,32% | 15-16
124 25 124 13,08% 4
320 23 320 33,76% 1

47 4,96% 5
189 189 19,94% 2
636 48 683 |72,05%
5 0,53% | 12-13

2 2 0,21% | 17-18

23 23 2,43% | 6-7

4 4 0,42% 14

29 34 3,59%
665 48 717 75,63
842 49 948 100%

88,82% 5,17%
18,67% 0,11% 24,37%




Prodej n8kladn?ch automobilT (NA-N2, N3) lleny SDA
Sales of Trucks (T-N2, N3) by CIA Members

NA/T 2000
Znalka/Make ks/Units | pod4/Share
DAF 752 10,41%
FORD

IVECO 1181 | 16,35%
MAN 558 7,72%
MB 1384 | 19,16%
MMC 1 0,01%
NISSAN 162 2,24%
RENAULT

R.V.1 654 9,05%
SCANIA 391 5,41%
VOLVO 525 7,27%
VW

Celkem SDA/TotalCIA 5608 | 77,63%
Tuzemsk§ vIroba/Local Production

Daewoo Avia 1207 | 16,71%
Praga 58 0,73%
Gkoda M.H.(Liaz) 86 1,19%
Tatra 186 2,57%
Celkem T.v./Total L.P. 1532 | 21,21%
Ostatn? oyci§ln?/Others Ofycial

LDV 54 0,75%
Multicar

Unimog 30 0,42%
SCAM

Celkem O.of./Total O. Off. 84 1,16%
Celkem ostatn?/Total Others 1616 |22,37%
Celkem nov®/Total Brand New | 7224 | 100%
Pod?l SDA/Share CIA 77,63%

2000-2004
2001
ks/Units | podd/Share
893 11,72%

1157 | 15,19%
814 10,69%
1469 | 19,29%

0 0,00%
188 2,47%

845 11,09%
555 7,29%
556 7,30%

6477 | 85,03%

787 10,33%

41 0,54%
4 0,05%

207 2,72%

1039 | 13,64%
34 0,45%
67 0,88%
101 | 1,33%

1140 | 14,97%

7617 | 100%
85,03%

Prodej novich autobusT (AB-M2,M3) lleny SDA
Sales of Brand New Buses and Coaches (Bus-M2,M3) by CIA Members

AB/Bus 2000
Znalka/Make ks/Units |pod4/Share
CITROEN

FIAT

FORD

IVECO

MAN 2 0,28%
MB 52 7,19%
NISSAN

RENAULT

RENAULT TRUCKS

SCANIA

SETRA

VOLVO

VW

Celkem SDA/Total CIA 54 7,47%
Tuzemsk§ viroba/Local Production

IKARUS

IRISBUS

KAROSA 504 69,71%
KH motor Centrum 32 4,43%
SOR Libchavy 105 14,52%
Gkoda Ostrov 5 0,69%
Celkem T.v./Total L.P. 646 |89,35%
Ostatn? oyci§In2/Others Ofycial

Berkhof 5 0,69%
Bova 17 2,35%
Ikarus 1 0,14%
LDV

Neoplan

Solaris

Celkem O.of./Total O.Off. 23 3,18%
Celkem ostatn?/Total Others 669 |92,53%
Celkem nov®/Total Brand New 723 100%
Pod?l SDA/Share CIA 7,47%

2000-2004
2001
ks/Units [pod?l/Share

12 1,24%
114 11,76%

4 0,41%

130 |13,42%

627 64,71%

36 3,72%
119 12,28%
5 0,52%

787 |81,22%

7 0,72%
44 4,54%
1 0,10%
52 5,37%
839 |86,58%
969 100%
13,42%
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2002
ks/Units | podd/Share
860 12,29%

1028 | 14,70%
758 10,84%
1039 | 14,85%
145 2,07%

1010 | 14,44%

588 8,41%
694 9,92%
50 0,71%
6172 | 88,23%
604 8,63%
21 0,30%
180 2,57%

805 |[11,51%

18 0,26%

18 0,26%
823 [ 11,77%
6995 | 100%

88,23%

2002
ks/Units [pod?l/Share

15 1,79%
75 8,97%
8 0,96%
98 11,72%

499 59,69%
44 5,26%
156 18,66%

699 |83,61%

8 0,96%

31 3,71%
39 4,67%
738 |88,28%
836 100%0
11,72%

2003
ks/Units | pod/Share
636 9,71%
54 0,82%
1020 15,58%
693 10,59%
1251 19,11%
108 1,65%
855 13,06%
566 8,65%
547 8,35%
82 1,25%
5812 |88,77%
474 7,24%
24 0,37%
212 3,24%
710 |10,84%
25 0,38%
25 0,38%
735 |[11,23%
6547 100%

88,77%

2003
ks/Units [pod?l/Share
2 0,20%
55 5,63%
20 2,05%
62 6,35%
2 0,20%
10 1,02%
2 0,20%
5 0,51%
15 1,54%
2 0,20%
26 2,66%
201 |20,57%
508 52,00%
35 3,58%
194 19,86%
737 |75,44%
6 0,61%
9 0,92%
4 0,41%
8 0,82%
12 1,23%
39 3,99%
776 |79,43%
977 100%0
20,57%

2004
ks/Units | pod2l/Share
866 11,15%
6 0,08%
1272 16,38%
918 11,82%
1406 18,10%
108 1,39%
4 0,05%
896 11,54%
807 10,39%
48 0,62%
780 10,04%
7111 | 91,55%
336 4,33%
279 3,59%
615 7,92%
5 0,06%
33 0,42%
S 0,04%
41 0,53%
656 8,45%
7767 100%
91,55%
2004
ks/Units [pod?l/Share
2 0,21%
20 2,12%
23 2,43%
19 2,01%
125 13,23%
& 0,32%
1 0,11%
5 0,32%
11 1,06%
1 0,11%
21 2,22%
231 |24,13%
3 0,32%
124 13,12%
320 33,86%
47 4,97%
189 20,00%
683 | 72,28%
4 0,42%
5 0,53%
2 0,21%
23 2,43%
34 3,60%
717 | 75,87%
948 100%
24,37%




Prodej novich motocykIT (L), vletnd mopedT, lleny SDA
Sales of Brand New Motorcycles (L), inclusive Mopeds, by CIA Members

L

Znalka
Make

Aprilia

BMW

Buell

Cagiva

CPI

Daelim

Derbi

Moto Guzzi
Harley-Davidson
Hero

Honda
Husqvarna
Hyosung
Chunlan
Kawasaki
Keeway
Kentoya

MV Agusta
Piaggio, Gilera
Siamoto
Suzuki
Yamaha
Celkem SDA/Total CIA

do 50 cm?

up 50 cm?®

ks/Units
96

400

104

892

670
1994

341
26
9
198
4742

Tuzemsk§ viroba/Local Production

JAWA
Stella

94
14

Pod?l/Share
%
1,34%

5,58%
0,01%
1,45%

12,44%
0,06%
0,06%
0,04%

9,3%
27,8%

4,75%
0,36%
0,13%
2,76%
66,12%

1,31%
0,20%

Celkem tuzemsks§ vIroba/Total Local Production

108

Ostatn? oyci§ln2/Others Ofycial

AEON

Ducati

Gas-Gas

Hartford

Husaberg

KTM

Malaguti

Manet/Korado

Peugeot

Ramzey

Ural

VOR

Yuki

Celkem O.of./Total O.Off.
Celkem Ostatn?/Total Others
Celkem nov®/Total Brand New
Pod?l SDA/Share CIA

37
46
667
363
211

998
2322
2430
7172

1,51%

0,52%
0,64%
9,30%
5,06%
2,94%

13,92%
32,38%
33,88%

100%
66,12%

nad 50 cm?
over 50 cm?®
ks/Units
79
113
2
58

34
O
28
102

1855
149
30
143
202
34
734
44
168
61
544
966
5355

138

138

125
31
122
I
409

102

22
822
1724
1862
7217
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2004

Pod?l/Share
%
1,09%
1,57%
0,03%
0,80%

0,47%
0,12%
0,39%
1,41%

25,70%
2,06%
0,42%
1,98%
2,80%
0,47%

10,17%
0,61%
2,33%
0,85%
7,54%

13,39%

74,20%

1,91%

1,91%

0,03%
1,73%
0,43%
1,69%
1,07%
5,67%
0,11%

1,41%

0,06%
0,30%
11,39%
23,89%
25,80%
100%0
74,20%

Celkem/Total
ks/Units
175
113
2
58
400
35
113
28
102
892
1859
153
58
143
202
704
2728
44
509
87
553
1164
10097

232
14

246

125
31
122
77
446
54
667
465
211

22
1820
4046
4292
14389

Pod?l/Share
%
1,22%
0,79%
0,01%
0,40%
2,78%
0,24%
0,79%
0,19%
0,71%
6,20%
12,92%
1,06%
0,23%
0,99%
1,40%
4,89%
18,96%
0,31%
3,54%
0,60%
3,84%
8,09%
70,17%

1,61%
0,10%

1,71%

0,01%
0,87%
0,22%
0,85%
0,54%
3,10%
0,38%
4,64%
3,23%
1,47%
0,03%
0,15%
12,65%
28,12%
29,83%
100%
70,17%

PoSad?
Position
16
21-22
36-37
26
12
29
21-22
32
23

17
30
18
15

28

24

13
34

36-37
19
31
20
25
11
27

10
14
35
33



Prodej novich motocykIT (L), vletnd mopedT, lleny SDA
Sales of Brand New Motorcycles (L), inclusive Mopeds, by CIA Members

L
Znalka/Make
Adly
Aprilia
BMW
Buell
Cagiva
CPI
Daelim
Derbi
Harley-Davidson
Hero
Honda
Husqvarna
Hyosung
Chunlan
Kawasaki
Keeway
Kentoya
Moto Guzzi
MV Agusta
Piaggio, Gilera
Siamoto
Suzuki
VOR
Yamaha
Celkem SDA/Total CIA

Tuzemsk§ viroba/Local production

JAWA Moto

JAWA Union

Praga

Stella

Celkem T.v./Total L.P.

Ostatn? oycig§In2/Others Ofycial

Adly

Aeon

Babeta

DnNpr

Ducati

Gas-Gas

Guzzi

Hartford

Hero (Vosy)

Husaberg

ITALJET

Kentoya

KTM

Malaguti

Manet/Korado

Muz

MZ Kanuni

Peugeot

Ramzey

Simson

Steward

Triumph

Ural

VOR

Yuki

Celkem 0O.of./Total O.Off.
Celkem Ostatn?/Total Others
Celkem nov®/Total Brand New
Pod? SDA/Share CIA

2000
ks/Units | pod/Share
71 0,81%
354 4,05%
68 0,78%
377 4,31%
132 1,51%
232 2,65%
42 0,48%
490 5,61%
750 8,58%
772 8,83%
235 2,69%
194 2,22%
30 0,34%
227 2,60%
305 3,49%
2 0,02%
1429 | 16,35%
5710 (65,34%
333 3,81%
69 0,79%
51 0,58%
453 5,18%
129 1,48%
4 0,05%
78 0,89%
18 0,21%
13 0,15%
220 2,52%
169 1,93%
1862 | 21,31%
51 0,58%
4 0,05%
28 0,32%
2576 [29,48%
3029 (34,66%
8739 | 100%
65,34%

2000-2004
2001 2002
ks/Units | pod?/Share | ks/Units | pod?/Share
267 2,70% 302 2,36%
88 0,89% 112 0,88%
133 1,34% 206 1,61%
176 1,38%
178 1,80% 75 0,59%
432 4,36% 348 2,72%
39 0,39% 95 0,74%
1890 [ 19,08% | 1732 | 13,56%
1130 11,41% 1299 10,17%
194 1,96% 117 0,92%
256 2,58% 151 1,18%
215 2,17% 218 1,71%
10 0,10% 20 0,16%
232 2,34% 245 1,92%
537 5,42% 904 7,08%
291 2,94% 449 3,51%
1840 18,58% 1873 10,75%
7732 [78,07%| 7822 |61,23%
341 3,44% 292 2,29%
71 0,56%
41 0,41% 30 0,23%
57 0,58%
439 4,43% 393 3,08%0
55 0,56% 9 0,07%
106 1,07% 175 1,37%
61 0,62% 140 1,10%
17 0,17% 15 0,12%
19 0,19% 19 0,15%
6 0,06% 107 0,84%
59 0,46%
13 0,13%
1080 8,45%
263 2,66% 301 2,36%
174 1,36%
752 7,59% 1584 12,40%
418 4,22% 875 6,85%
16 0,16% 4 0,03%
) 0,05%
2 0,02% 1 0,01%
17 0,13%
1733 |17,50% | 4560 |[35,69%
2172 (21,93%| 4953 |38,77%
9904 100% | 12775 | 100%
78,07% 61,23%
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2003
ks/Units | podd/Share
302 2,18%
112 0,81%
89 0,64%
414 2,99%
67 0,48%
153 1,11%
131 0,95%
1180 8,53%
1679 12,14%
80 0,58%
109 0,79%
164 1,19%
226 1,63%
2141 15,49%
44 0,32%
24 0,17%
399 2,89%
310 2,24%
507 3,67%
1257 9,09%
9388 (67,90%
249 1,80%
29 0,21%
15 0,11%
293 2,12%
7S] 0,54%
80 0,58%
16 0,12%
93 0,67%
81 0,59%
311 2,25%
63 0,46%
667 4,82%
855 6,18%
631 4,56%
4 0,03%
B3] 0,24%
1236 8,94%
4145 |29,98%
4438 (32,10%
13826 | 100%

67,90%

2004
ks/Units | podd/Share
175 1,22%
113 0,79%
2 0,01%
58 0,40%
400 2,78%
35 0,24%
113 0,79%
102 0,71%
892 6,20%
1859 12,92%
153 1,06%
33 0,23%
143 0,99%
202 1,40%
704 4,89%
2728 18,96%
28 0,19%
44 0,31%
509 3,54%
87 0,60%
553 3,84%
1164 8,09%
10097 |70,17%
232 1,61%
14 0,10%
246 1,71%
2 0,01%
125 0,87%
31 0,22%
122 0,85%
7 0,54%
446 3,10%
54 0,38%
667 4,64%
465 3,23%
211 1,47%
4 0,03%
22 0,15%
1820 12,65%
4046 (28,12%
4292 (29,83%
14389 | 100%

70,17%




Prodej novIch snignTch vozidel a 3-4 kolek (L) lleny SDA

Sales of Brand New Snow Vehicles and 3-4 Wheelers (L) by CIA Members

L

Znalka

Make

CPI

Jianshe

Kawasaki

Keeway

Yamaha

Celkem SDA/Total CIA

Ostatn? oyci§Inz/Others Ofycial

Bombardier

Yuki

Celkem O.of./Total O.Off.
Celkem/Total

Pod?l SDA/Share CIA

ks/Units

58
80
11
66
190
405

56

11

67
472

Prodej novIch snignTch vozidel a 3-4 kolek (L) lleny SDA

Sales of Brand New Snow Vehicles and 3-4 Wheelers (L) by CIA Members

L

Znalka/Make

CPI

Honda

Jianshe

Kawasaki

Keeway

Yamaha

Celkem SDA/Total CIA
Ostatn? oyci§ln?/Others Ofyci
Bombardier

Gas-Gas

Nord Trac

Ural

Yuki

Celkem O.of./Total O.Off.
Celkem nov®/Total Brand New
Pod?l SDA/Share CIA

2000-2004
2000 2001 2002

ks/Units | pod?l/Share | ks/Units | pod?/Share [ ks/Units | pod?/Share
1 0,40%

5 2,01%

34 34,34% 27 41,54% 189 75,90%
34 34,34% 27 41,54% | 195 | 78,31%

al

61 61,62% 30 46,15% 46 18,47%
4 4,04% 8 12,31% 8 3,21%
65 65,66%0 38 58,46% 54 21,69%
99 100% 65 100% 249 100%
34,34% 41,54% 78,31%

2004

Pod?l

12
16

13
40

11
2,

85,

/Share

%

,29%
,95%

2,33%

,98%
,25%
81%

,86%
33%

14,19%
100%0
85,81%

2003
ks/Units | pod?l/Share
2 0,64%
28 9,00%
177 56,91%
207 | 66,56%
81 26,05%
4 1,29%
1 0,32%
18 5,79%
104 | 33,44%
311 100%
66,56%

Prodej novich osobn?ch automobil T (OA-M1) podle obchodn2ch t$2d
Sales of Brand New Passenger Cars (PC-M1) by Business Classes

TSda

Class

Mini

Mal®/Small

Nigg? stSedn?Low Medium
StSednMedium

Vyg? stSedn?/Executive
Luxusn¥Luxury

MPV

Sportovn¥/Sports
Ter®nn?/SUV
Celkem/Total

2004

Celkem/Total

ks/Units
3738
68122
19773
26422
4303
321
6822
908
2564
132973

Pod?l/Share
2,81%
51,23%
14,87%
19,87%
3,24%
0,24%
5,13%
0,68%
1,93%
100%

PoSad?
Position
4
2
6-7
8
1
5
6-7
2004
ks/Units | pod?/Share
58 12,29%
80 16,95%
11 2,33%
66 13,98%
190 40,25%
405 | 85,81%
56 11,86%
11 2,33%
67 14,19%
472 100%
85,81%

z toho/From this SDA/CIA
Pod2l/Share
2,81%
18,45%
14,42%
6,09%
1,29%
0,23%
5,13%
0,64%
1,86%
50,93%

ks/Units
3738
24533
19171
8100
1714
309
6822
853
2477
67717

Prodej novich lehkTch ugitkovIch vozidel (LUV-N1) podle obchodnch t$2d
Sales of Brand New Light Commercial Vehicles (LCV-N1) by Business Classes

TSda*

Class*

do/Upto2t

do/Upto 3t

do/Upto 3,5t
Celkem/Total
*Celkov§ hmotnost/G.V.W.

2004

Celkem/Total

Ks/Units

8291
13999
4444
26734

Pod?l/Share
31,01%
52,36%
16,62%

100%
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z toho/From this SDA/CIA
Pod2l/Share

Ks/Units

8115
13654
4116
25885

30,35%
51,07%
15,40%
96,82%



Prodej novIch osobnzch automobilT (OA-M1) podle obchodnch t$2d a typT

Sales of Brand New Passenger Cars (PC-M1) by Business Classes and by Types

TS?da/Class
Znalka-typ/Make-Type
Fiat PANDA
Chevrolet/Daewoo MATIZ
Kia PICANTO

Opel AGILA

Citroxn C2

Hyundai ATOS

Suzuki WAGON

Renault TWINGO

Smart

Fiat SEICENTO

Ford KA

Celkem/Total
Pod?l SDA/Share CIA

TS2da/Class

Znalka-typ/Make -Type
Gkoda FABIA *

Peugeot 206

Hyundai GETZ

Ford FIESTA

Toyota YARIS

Renault THALIA
Volkswagen POLO
Citrotn C3
Chevrolet/Daewoo KALOS
Renault CLIO

Seat IBIZA

Opel CORSA

Seat CORDOBA

Fiat PUNTO

Nissan MICRA

Honda JAZZ

Mazda 2

Suzuki IGNIS

Ford FUSION

Mini COOPER

Mitsubishi COLT

Suzuki SWIFT

Smart ForFour

Citrotn SAXO

Mini ONE

Subaru JUSTY

Fiat PALIO

* nellen SDA/CIA Nomember
Celkem/Total

Pod?l SDA/Share CIA

TS?da/Class
Znalka-typ/Make -Type
Volkswagen GOLF

Ford FOCUS

Opel ASTRA

Peugeot 307

Renault MEGANE

Toyota COROLLA

Hyundai ACCENT

Mazda 3

Fiat STILO

MINI
ks/Units | Pod?/Share
995 26,62%
812 21,72%
419 11,21%
379 10,14%
274 7,33%
267 7,14%
193 5,16%
191 5,11%
93 2,49%
65 1,74%
50 1,34%
3738 100%
3738 100%
MALE/SMALL
ks/Units | Pod?l/Share
43589 63,99%
3690 5,42%
2545 3,74%
2254 3,31%
2098 3,08%
1976 2,90%
1908 2,80%
1722 2,53%
1361 2,00%
1047 1,54%
987 1,45%
915 1,34%
820 1,20%
785 1,15%
651 0,96%
470 0,69%
462 0,68%
443 0,65%
241 0,35%
63 0,09%
31 0,05%
23 0,03%
20 0,03%
10 0,01%
6 0,01%
4 0,01%
1 0,00%
68122 100%
24533 36,01%

NIGGE STFEDNE/LOW MEDIUM

ks/Units | Podd/Share
3866 19,55%
1882 9,52%
1861 9,41%
1700 8,60%
1174 5,94%
1002 5,07%
993 5,02%
985 4,98%
769 3,89%

Nissan ALMERA

Honda CIVIC

Audi A3

Citrotn XSARA

Seat LEON

Kia RIO

Dacia Solenza *

Seat ALTEA

Seat TOLEDO

Hyundai ELANTRA

Dacia Logan *

Kia CERATO

Volkswagen BORA

BMW 1

VAZ 21
Chevrolet/Daewoo LACETTI
Alfa Romeo 147

Citrotn C4

Mitsubishi LANCER

Kia SHUMA

Subaru IMPREZA
Volkswagen NEW BEETLE
Suzuki LIANA

* nellen SDA/CIA Nomember
Celkem/Total

Pod?l SDA/Share CIA

T$2da/Class

Znalka-typ/Make -Type
Gkoda OCTAVIA *
Volkswagen PASSAT

Ford MONDEO

Mazda 6

Audi A4

Honda ACCORD

Toyota AVENSIS

Peugeot 407

BMW 3

Opel VECTRA
Mercedes-Benz C

Renault LAGUNA

Alfa Romeo 156

Nissan PRIMERA

Citrotn C5

Volvo S 40

Volvo 60

Volvo V 50

Subaru LEGACY
Chevrolet/Daewoo NUBIRA
Mitsubishi CARISMA
Volvo 40

Hyundai SONATA

Opel SIGNUM
Chevrolet/Daewoo EVANDA
Kia MAGENTIS

Peugeot 406

Saab 9-3

Jaguar X-TYPE

Chrysler SEBRING
Mitsubishi GALANT
Toyota PRIUS

* nellen SDA/CIA Nomember
Celkem/Total

Pod?l SDA/Share CIA
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2004
705 3,57%
589 2,98%
507 2,56%
479 2,42%
448 2,27%
390 1,97%
354 1,79%
316 1,60%
305 1,54%
296 1,50%
248 1,25%
146 0,74%
120 0,61%
112 0,57%
111 0,56%
108 0,55%
87 0,44%
80 0,40%
49 0,25%
38 0,19%
36 0,18%
11 0,06%
6 0,03%
19773 100%

19171 96,96%0

STrEDNE/MEDIUM
ks/Units | Pod?l/Share

18322 69,34%
1574 5,96%
1009 3,82%
592 2,24%
468 1,77%
458 1,73%
419 1,59%
382 1,45%
367 1,39%
357 1,35%
335 1,27%
250 0,95%
243 0,92%
237 0,90%
184 0,70%
153 0,58%
146 0,55%
126 0,48%
125 0,47%
111 0,42%
104 0,39%
101 0,38%
91 0,34%
71 0,27%
55 0,21%
44 0,17%
43 0,16%
23 0,09%
20 0,08%
6 0,02%
3 0,01%
3 0,01%
26422 100%0

8100 30,66%0




Prodej novIch osobnch automobilT (OA-M1) podle obchodnch t$2d a typT
Sales of Brand New Passenger Cars (PC-M1) by Business Classes and by Types 2004

4o e A Mazda TRIBUTE 33 1,29%
TS?da/Class VYGGE STFEDNE/EXECUTIVE Suzuki JIMNY 30 117%
Znalka-typ/Make -Type ks/Units | Podd/Share Mitsubishi PAJERO 29 1,13%
Gkoda SUPERB * 2589 60,17% Nissan PATROL 21 0,82%
Audi A6 500 11,62% Land Rover DISCOVERY * 18 0,70%
Mercedes-Benz E 343 7,97% Lexus RX 17 0,66%
BMW 5 338 7.85% Jeep CHEROKEE 16 0,62%
Peugeot 607 157 3,65% Volvo XC70 15 0,59%
Volvo 80 80 1,86% Land Rover DEFENDER * 14 0,55%
Volvo 70 76 1,77% Honda HR-V 12 0,47%
Audi ALLROAD QUATTRO 63 1,46% Jeep WRANGLER 9 0,35%
Chrysler LX 25 0,58% Porsche CAYENNE * 7 0,27%
Saab 9-5 25 0,58% RANGE ROVER * 7 0,27%
Jaguar S-TYPE 19 0,44% Mitsubishi PAJERO SPORT 4 0,16%
Hyundai XG 18 0,42% Ford MAVERICK 2 0,08%
Volvo 60 16 0,37% Mercedes-Benz G 2 0,08%
Nissan MAXIMA 15 0,35% Mercedes-Benz SPRINTER 1 0,04%
Renault VELSATIS 14 0,33% * nellen SDA/CIA Nomember
Alfa Romeo 166 9 0,21% Celkem/Total 2564 100%
Lexus GS 5 0,12% Pod?l SDA/Share CIA 2477 96,61%
Opel OMEGA 4 0,09%
Toyota CAMRY 4 0,09%
Shryb"er LR 3 Ll TS2da/Class SPORTOVNE/SPORTS
nellen SDA/CIA Nomember -
Celkem/Total 4303 100% Znalka-typ/Make-Type ks/Units | Pod?/Share
Pod?l SDA/Share CIA 1714 39,83% Peugeot 307 CC 110 12,11%
Mazda RX8 96 10,57%
Alfa Romeo 147 78 8,59%
T$2da/Class LUXUSNE/LUXURY Mercedes-Benz SLK S7 6,28%
Znalka-typ/Make-Type ks/Units | Pod?l/Share Mercedes-Benz CLK > Bkl
Audi A8 138 42,99% BMW'6 =3 Crb3e
BMW 7 70 21,81% Nissan 350 Z 53 5,84%
Mercedes-Benz S 40 12,46% RenauItIMEGANE 48 5,29%
Volkswagen PHAETON 20 6,23% Hyundai COUPE 33 3,63%
Kia OPIRUS 16 4,98% BN 30 3,30%
Jaguar XJ 12 3,74% M'ercedes-Benz SL 26 2,86%
Vaserati * 1 3.74% Citroen C3 PLURIEL 25 2,75%
P E———— 8 2.49% Audi A4 CABRIOLET 22 2,42%
Lexus LS 5 1.56% Peugeot 206 CABRIO 21 2,31%
* nellen SDA/CIA Nomember BMW Z4 1 1,87%
Celkem/Total 321 100% Smart 17 1,87%
Pod?l SDA/Share CIA 309 96,26% Kaipan * 16 1,76%
Audi TT 15 1,65%
Ferrari * 15 1,65%
: N Chrysler CROSSFIRE 15 1,65%
TS2da/Class TERENNE/SUV Ford KA 14 1,54%
Znalka-typ/Make-Type ks/Units | Pod?l/Share Porsche 911 * 12 1,32%
Toyota RAV4 233 9,09% Volkswagen New BEETLE CABRIO 12 1,32%
BMW X 3 210 8,19% BMW 3 CABRIO 10 1,10%
Suzuki GRAND VITARA 182 7,10% Maserati * 7 0,77%
Honda CR-V 175 6,83% Mini COOPER 7 0,77%
Hyundai SANTAFE 170 6,63% Lexus SC 6 0,66%
Nissan X-TRAIL 168 6,55% Mazda MX5 5 0,55%
Hyundai TUCSON 149 5,81% Opel SPEEDSTER 5 0,55%
Kia SORENTO 140 5,46% Chrysler PT 4 0,44%
VAZ 2121 116 4,52% Mercedes-Benz CL 4 0,44%
Toyota LAND CRUISER 112 4,37% Porsche BOXSTER * 4 0,44%
Subaru FORESTER 106 4,13% Saab 9-3 3 0,33%
Volvo XC90 100 3,90% Opel ASTRA 2 0,22%
Mitsubishi OUTLANDER 66 2,57% Peugeot 406 COUPE 2 0,22%
BMW X 5 59 2,30% Alfa Romeo SPIDER 1 0,11%
Kia SPORTAGE 49 1,91% BMW 7 8 1 0,11%
Vplkswagen TOUAREG 47 1,83% Fiat BARCHETTA 1 0,11%
Nissan TERRANO 46 1,79% Jaguar XK 1 0,11%
Hyundai TERRACAN 45 1.76% Opel ASTRA CABRIOLET 1 0,11%
Mitsubishi PAJERO PININ 45 1,76% Porsche CARRERA * 1 0,11%
Land Rover FREELANDER * 41 1,60% e ———
Mercedes-Benz ML 35 1,37% Cell;em/TotaI 908 100%
Jeep GRAND CHEROKEE ce 1,29% Pod?l SDA/Share CIA 853 93,94%
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